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MAY NEW CAR SALES IN U. S. 345,041 


Production in Half Year 
Tops Marks for 1928, 1927; 
_ Close to 3-Year Average 


Six Months’ Total of Around 2,369,201 Compares 
With 2,326,509 Two Years Ago and 
2,074,003 in 1927 
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NEW CHRYSLER EIGHT 
DUE THIS MONTH; HAS 
NEW DISTINCTIVE LINES 


Detroit, July 7—The “phantom 
car” episode that had Detroit 
guessing is now cleared up with an 
admission by officials of the Chrys- 
ler Sales Corporation that they are 


could identify. 


publicly announced that a new 
series of cars would be brought out 
in mid-summer, but they failed to 
mention whether they would 

eights. Chrysler engineers long ago 
perfected eight-cylinder engines, 
but these forthcoming models, cer- 
tain to be announced this month, 


the Chrysler name. 
Meanwhile, several 
claim they have seen what they 


| believe to be uae eights on 


Detroit streets, presufhably on their 
way to dealers. They are said to 
differ widely not only from present 
Chrysler design, but from any other 
standard make. If that is true, 
something entirely new in appear- 
ance has been created for the 1931 
Chrysler models. They are said to 
be extremely low and rakish in ap- 
pearance, with long sweeping lines 


Copoy jobs 


NEW YORK, TUES 


the sponsors of the cars no one 


Some time ago Chrysler officials | 


will be the first eights ever to bear 
Detroiters | 





EW YORK, July 7.—Although American production of 
automobiles in the first six months of 1930 was 30 per 
cent. below the corresponding period of last year, the output 
slightly higher than in the similar 1928 period, substantially 
above the 1927 period, and only 9 per cent. below the half- 
year average for the three years immediately preceding 1930. 
The exact figure for the first®—-—— am - 
six months of this year is not yet, 
known, but with the first tive | PLYMOUTH ANNOUNCES 
months known and the June total) PRIZE ESSAY CONTEST ; 
known approximately, it is estimated | FULL DETAILS JULY 10 
that the half-year output was 2,-| A 
. < 3.- 
113.004 in the first half of last| Detroit, July 7.—A nation-wide 
year |contest was announced today by 
This year’s preduction has been the Plymouth Motor Corporation of 
exceeded only once in the his- 
tery of the industry and that 
was in the record-breaking first 
six months of 1929. In view of 
the fact that the industry this 
year has produced second only to 
one year and in doing so has 
avoided any semblance of the 
over-production that marked 1929, 
it is apparent that the manu- 
facturers are in a strong posi- 
tion. : 
This becomes all the more evi- 
dent when it is pointed out that 
retail sales this year have not only 
exceeded every other year in the 
history of the industry outside of 
1929, but have equaled the average 
for the years 1927, 1928 and 1929 
Registrations of new cars in the 
first five months, for which com- 
plete figures are available, exceeded 
the similar 1928 period by 12 per 
cent., were 11 per cent. above the 
corresponding period of 1927 and 2.5 
per cent. above 1926. 
Production of motor vehicles in 
the first six months of 1928 amount- 
ed to 2,326,509, which was exceeded 
in the similar period this year by 
42,692 units, or 1.8 per cent. The 
total of 2,369,201 for this year com- 
pared with 2,074,003 for the corre- 
sponding period of 1927, an increase 
or 295,198, or 14.2 per cent. 
The average production of the 


first half of 1927, 1928 and the ab- 


(Continued on page 12) 


Eastern Truck Owners 
Meet in N. Y. July 16, 17 


EW YORK, July 7.—Officers 
and managers of motor truck 
associations of the East will meet 
at the Hotel Ansonia in this city 
on July 16 and 17 in response to 
invitations sent cut last week by 
the Truck Association Executives 
of America and the truck depart- 
ment of the National Automobile 

Chamber of Commerce. 

The meeting will be devoted en- 
tirely to the problem of building up 
successful truck owner associations, 
and among the subjects discussed 
will be the following: ‘“How to Pro- | 
mote Successful Meetings,” “What | 
Are the Most Successful Methods of | 
Obtaining Members?” “Legislative | 
Work,” “What Publicity Can Do for | 
an Association and How to Get It,” 


174,528; 6 MONTHS 995,226 


Detroit. 
|}the Plymouth car, 
built car. 

While full details will not be an- 
| nounced until July 10 it was learned 
today that 1,011 prizes will be given 
| winners of a short essay contest on 
| “Why I'd Buy a Plymouth.” Every 
|} one over legal driving age is eligible 
{to participate. No engineering 
| knowledge will be necessary. Those 
| entering will base their opinions on 
facts gleaned from a special! demon- 
stration to be given by more than 
| 10,000 Dodge, Chrysler and De Soto 
| dealers who handle the Plymouth 
{motor car. 

First award will be $1,000 a year 
for life. To the next five winners 
will go a year’s trip around the 
world, all expenses paid. There will 
also be five cash prizes of $1,000 each 
and twenty-five Plymouth cars to be 
awarded. The 970 remaining prizes 
consist of cash awards of $500 and 
down. 


JUNE FORD PRODUCTION 


This contest will feature 
the Chrysler- 





Detroit, July 7.—World production 
of Ford cars and trucks during the 
first six months of the year totaled 





June was 174,528 cars and trucks. 





|the afternoon of July 16. 


995,226, the Ford Motor Company 
announced today. Production in 


“How Do You Keep Your Records?” 
“Does It Pay to Set Up Divisions 
Under Which Work May Be Done 
for Different Types of Members?” 


| Slovakia. 


and a distinctive frontal area and 
body design. It seems almost a 
certainty that both lines of cars 
will have straight eight power 
lants, althoug specifications, 
orse power rating and detailed 
equipment still remain a mystery. 
Factory prices on the two lines 
of eights have been reported in the 
/ $1,500 and $2,500 range, the former 
|being slightly below the present 





“77” series and the latter under the | 


present Imperial price class. So it 


|is reasonable to suppose that the | 


perial and “77” models 


|present I d 
o new Chrysler eights. 


will yield 


STUDEBAKER STOCK LIST 
COVERS EVERY STATE 


South Bend, July 7—World wide | 
distribution of Studebaker Corpo- | 
ration common stock is revealed in a 
tabulation just completed by the 
company. which shows every state in | 
the United States and seventeen | 
foreign countries represented by the 
addresses of the company’s 28,356 | 
stockholders of record on May 10,| 
ginning of 1930. 

Outside of the United States, 
Studebaker Corporation stockhold- 
ers are located in Canada, Holland, 
England, Japan, Sweden, Nicaragua, | 
Germany. Brazil, Argentina, Mex- 
ico, Switzerland, Poland, Belgium, 
Austria, Scotland, Italy and Czecho- 
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Ford and Chevrolet sales in Lin- 
coln, Neb., gain 10 per cent. 
Page 3 

House that service built, 
sales for Sopp 
Ford expanding*+in New Orleans 
Page 3 





The list of speakers will be an- 
nounced later. 

Officers, members or employees of 
truck owner associations are invited 
to attend the meeting. A recrea- 
tional program has been planned for 


Dean of the dealer world ..Page 3 | 
Editorial: The UnemployedPage 4 | 
Calendar of coming events. Page 4 | 
Automotive stocks renew upward | 





J. T. BRODERICK RETIRES 
FROM GENERAL ELECTRIC 
Schenectady, N. Y., July 1.—Con- | 
cluding forty-one years of contin- | 
uous service with the General Elec- 
tric Company, John T. Broderick, | 
secretary of the company’s manu- | 
facturing committee, retired from 
active service July 1. 
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DECLINE FROM APRIL LEVEL 
ONLY 3.3%; 240% UNDER 1929 


|Five Months’ Total Is 1,392,668, 21% Below Year 


Ago, but 12% Over 1928 and 11% 
Over 1927 Period 


| 
EW YORK, July 7.—In line with previous estimates by, 


Automotive Daily News, registrations of new passen 

| ger cars in the domestic market in May amounted to 345,041, 

‘only 3.3 per cent. below the total for April, according to co 

plete returns received today from the last ten states to repo 
a ere —* for May. 


This total of 345,041, co 
with the previous estimate of 
345,000 and compared with 454,153 
registrations in the cormaponeans 
month of last year, a falling off 
of 24.1 per cent. This decline for 
May compared with a drop of 
25.9 per cent. in April from last 


year. 

The April total was 357,064, 
12,023 higher than that for Maw 
In May, 1929, the decline in May. 
sales from April amounted to 27,749 
units, or about 6 per cent. 

For the first five months of thig 
year, the registrations of new pas~ 
senger cars in the United Sta 
amounted to 1,392,668, as compa 
with 1,769,577 in the correspondin: 
period of last year, a decline of 
— units, equivalent to 21.1 peg 
cent. 

The May total proved to be better 
G. F. Keys, sales manager of the|than had been expected on tha 
company, has confirmed the tact | basis be ae — a — 
that the company has the order. |ago and 4 per cent. from the nae 

Although Keys declines to give|ceding month having been antici« 
out the size of the order, or the ;Pated. 
name of the firm that placed it, or | May registrations were slightly 
the number of men who are assured Fenn nee oe a J the r re 
obs i : s i , : 
has. been ‘learned ‘that the order | $51,909, but were substantially above 
sige age. Ric . . When e total was 
is for approximately $4,000,000. | 315,328. For the first five months 
;of 1930 the registrations were cona 
FORD OF CANADA TO CLOSE |Siderably higher than in the corres 

FOR VACATIONS JULY 12-27} sponding period for both 1928 and 

Montreal, July 7——W. R. Camp- | 1927. 
bell, president of the Ford Motor; ‘he increase for the five months 
of Canada, Ltd. an- jeriod over the similar 1928 period 
nounces that the plant and offces' was 12.1 per cent., while over the 
Ladd first five months in 1927 the 1930 
closed for two weeks beginning July, jncrease amounted to 11.8 per 
This will permit employees to! cent. 
take vacations at the same time.| Among the last ten states to re= 
It also will enable the company to} port May registrations, New Yor 
— extensive repairs to the power : 
plant. 


‘MULLINS GETS BIG 
ORDER FOR BODIES 


Salem, O., July 7.—Approximately 
|600 men are assured jobs for the 
'mext year with the closing of an 
,order by the Mullins Body Corpora- 
tion with one of the largest automo- 
bile concerns in the country. Man- 
ufacture of tools to make the bodies 
is to commence at once. 

This work will require about three 
months, and the plant will get into 
full production early in the fall. As 
the work progresses additional men 
will be employed. 





(Continued on Page 2) 


Moock to Head Used Car 
Activities of Chrysler 


and local aspects, the Chrysler Core 
| poration selected Moock for the im- 
portant work of centralizing the cor- 
|poration’s activities because of his 
wide experience in administering to 
the needs of automobile merchants 
|over a long period of years. 

Mr. Rockelman has been associ- 


ETROIT, July 7.—Following 

announcement last week of 
the appointment of F. L. Rockel- 
man as president and general 
manager and P. C. Sauerbrey as 
vice-president and operating man- 
ager of the Plymouth Motor Cor- 
poration, the Chrysler Corporation 
today announced the appointment 
of Harry G. Moock as director of | 


used car activities of all divisions =. TO MAUFACTURE 
of Chrysler Motors. ITS BUMPERS AT DETROQIE 


(Continued on Page 2) 


eS ee ae eee Page 5 " : : 
Holiday repairs boosted jobber | Under Moock’s direction, used car! Decatur, IIL, July 7.—The Biflex 
business in Seattle ...... Page 8 | operations will be expanded through | Products Company, R. F. Peterson, 
Appearance maintenance brings |a central division instead of by the| manager, manufacturing bumpers 
good return to dealer..Page 9 | Separate sales divisions as in the;for motor vehicles, has _ closed, 


Production, engineering factory 
Pages 10, 11 


REFERENCE TABLES 
Major specifications and mechan- 





ical details of passenger cars 
Pages 6, 7 

Cumulative commercial car reg- 
istrations ...... ...- Pages 10, 11 


co-ordinated to the advantage of 


the Chrysler, Dodge, Plymouth, De 
Soto and Fargo lines. 


more intensive study oi 


operations in both their national 


Information obtained will be| throwing 200 men out of employ 
ment. Bumpers will be manufac- 
tured in the future at the Detroig 
branch. When the plant is re- 
opened in the fall, it will be devated 
to the finishing oz motor vehicle 
accessories of various kinds, to be 
determined later. 


past. 


distributors and dealers handling 


Realizing the importance of a 


used car 
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COMPARATIVE U. S. NEW CAR SALES 
1930 1929 1928 1927 
January .... 180,094 219,845 137,884 174,655 
February .. 211,645 235,337 165,316 180,070 
March ..... 298,824 378,346 254,881 259,698 
Three mos 690,563 833,528 558,081 614,423 
April ... 357,064 481,896 332,180 327,703 
Sere 345,041 454,153 351,509 315,328 
Five months. . 1,392,668 1,769,577 1,241,770 1,257,454 


MAY NEW CAR SALES 
IN U. S. REACH 345,041 


(Continued from Page 1) 


made the outstanding record, with 
retail sales of 40,057, as compared 
with 38,251 in April and 41,698 in 
the corresponding month of last 


year. This was a gain of 4.6 per 
cent. over April and a decline of 
only 3.9 per cent. from the level of 











Moock to Head Used Car 
, Activities of Chrysler 


hk. 
! a - 
transferred to the Philadelphia of- 
fice, being succeeded by Fred B. 
| Barnitz, formerly sales manager at 
| Allentown, Pa. The territory from 
|Bordentown to Atlantic City is do- 
ing a bigger business now than at 
this same time a year ago. 


(Continued from Page 1) 


ated with the Chrysler Corporation 
since April of this year as a member 
of Mr. Chrysler’s personal staff. He 
had previously been connected with 
the Ford Motor Company since 1903. 
His experience in the motor car in- 
dustry covers practically every phase 
of sales, production and _ service. 
Among his important executive re- 
sponsibilities have been the reor- 
ganization of the Detroit, Toledo & 
Ironton Railroad and the direction 
of sales, for the Ford Motor Com- 
pany since 1927. 

Mr. Rockelman’s knowledge of all 
Phases of the motor car business is 
regarded as one of the most com- 
prehensive in the industry. 

Mr. Sauerbrey has served with the 
Chrysler Corporation since 1926 in 
various executive positions in the 
manufacturing division. He was in 
active charge of building and equip- 








[NDIANAPOLIS, Ind., July 7.— 
The C. O. Warnock Company, 
one of the oldest Ford dealers in 
Indianapolis, will soon enter the 
service field on a broader scale, 
a new super service station being 
near completion on a site adjoin- 
ing the company’s salesroom at 
813-23 East Washington St. 





Front in Service Business 


pas the new Plymouth plant, ac- 
nowledged to be one of the most 
Modernly designed and perfectly 
utfitted manufacturing institutions 
n the world. 

Before his connection with the 
Chrysler Corporation, Mr. Sauer- 
brey was in charge of manufactur- 
ing at the Muncie Products division 
of the General Motors Corporation. 





Two pits for greasing automobiles 
by compressed air methods, a rack 
for washing cars and_ gasoline 
pumps will be a part of the equip- 
ment of the new department, the 
grease pits 
entirely inclosed, with facilities for 
heating in winter. Tire service also 
will be available. The building is of 


and wash rack being| be 


red brick construction. 

The service appeal of the new 
place will not be made to Ford and 
Lincoln dealers alone, Mr. Warnock 


MACK TRUCK TRANSFERS 
LIEB TO PHILADELPHIA 
Camden, N. J., July 7.—After sev- 


the corresponding month of last 
year. 

Here are the returns of the final 
ten states, as compared with May, 
1929, and April, 1930: 





May, May, April, 

1930 1929 1930 

California ....17,802 24,252 18,939 
Colorado ...... 3,224 4,499 3,742 
Kentucky ..... 4,639 6,136 5,288 
|Maine ........ 414 4,696 2,843 
Mississippi .... 2.473 3,223 3,003 
New Mexico .. 1,115 1,132 460 
New York ...40,057 41,698 38,251 
Tennessee . 4577 5,732 5,166 
) aa ee 12,383 18,137 12,690 
Wyoming ..... 588 1,121 601 





Warnock Company, it was pointed 
out, will go a long way toward re- 
moving congestion there, and the 
space thus relieved will be partly 
used for storing and showing used 
cars. The lot on which the new 
Service station is being erected is 
46 by 146 feet and was formerly 
used by the Warnock Company’s 
used car department. 

While inauguration of the new 
service will require two additional 
workmen, it was estimated that a 
great deal of additional revenue will 
forthcoming from the expansion 
of the greasing, lubricating and 
washing facilities, and its removal 
to a separate outdoor location is 
expected to bring in a great deal of 
public business that formerly went 
to more accessible stations than 
service departments usually located 





eral years aS manager of the branch 
here of the Mack-International Mo- 
tor Truck Corporation, 6th and Jef- 
ferson Streets, L. F. Lieb has been 


said, but owners of all makes of 
cars will be served. 

Removal of this line of work from 
the regular department of the 
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World’s Largest Makers 
of Steering Gears 


Steering ease and selling 
ease go hand in hand. That 
is why manufacturers depend 
on Gemmer for the finest 
steering that money can buy 
—and that’s why Gemmer 
is the world’s largest manu- 


facturer of steering gears. 


GEMMER 


ACTURING COMPANY... DETROIT 
World’s Largest Builders of Steering Gears 


SMOOTHER-STEERED when GEMMER-GEARED 


oo 





in the rear of the sales building and 
more often than not with incon- 
venient driveways or overcrowded 
conditions. 


S. C. JOHNSON APPOINTED BY 
DAYTON CHEVROLET DEALER 
Dayton, O., July 7 (UTPS).— 

Sharon C. Johnson, who has been 

connected with the selling end of 

the automobile business for the past 
seven years, has been named sales 
manager of the Wayne Avenue 

Chevrolet Company, distributor for 

the Chevrolet line. 








SPARKS from DETROIT 


* * * 





Heller Appointment 
* * * 





Packard’s Record 


* * 


Stranded in Lake 















M. Heller, who. for five years was identified with the 

e John Warren Watson Company in distributors’ sales 
and sales to automobile manufacturers, has been appointed 
sales manager of the Lorraine Corporation, a division of the 
Van Sicklen Corporation, manufacturer of the well-known 


6 


driving light. 

Mr. Heller, a former Clevelander, and well known in 

south Michigan, will make his headquarters in Elgin, Il. 
+ * 


The other day we made a mistake when we wrote 
that the forces of Durant had been gathered together under 
one roof at the factory in Lansing, Mich. It is true the 
executives and general offices have moved from the 
Maccabee Building in this city to Lansing, but the pur- 
chasing department still remains in Detroit at 16th and 


Merrick Streets. 
| es year about all we heard in the automobile business 
was reports telling of the breaking of records. Such 
records have been few and far between, this year, particu- 
larly, but Packard last month enjoyed the largest June in 
the history of the company, deliveries of automobiles totaling 
4,300. The best previous record was last June, when deliv- 
eries reached a figure of 4,150, according to H. W. Peters, 
vice-president of distribution. 
Mr. Peters also said that important, from the standpoint 
of showing a betterment in the automobile industry, was 
the fact that the increase in business last month was general 
throughout the country. | 


The other night Robert Gotfredson, well-known 
truck manufacturer, started out on Lake St. Clair in his 
boat with a party of friends. While near Pache Island 
the boat became disabled and his friends disembarked 
on a small platform of a buoy light, where they clung for 
hours until rescued by a police boat. Mr, Gotfredson 
attempted to paddle his disabled craft back to the Cana- 
dian shore for help, but was unable to make much head- 
way. 


. * * 





* . . 
Arthur E. Nafe, better known as Ned to his friends, has 
been appointed advertising manager of the Reo Motor Car 








FENTON CHEVROLET CO. 
REPORTS GOOD SALES 
Springfield, Mass., July 7.—The C. 
I. Fenton Chevrolet Company of 
West Sprinetiend, owned by Mrs. C. 
I. Fenton, direct dealer, reports that 
up to July 1 thirty more used cars 
had been sold and as many new 


Company, Lansing, Mich. Mr. Nafe has a wide experience 
in the automobile business. He was identified with Dodge 
for many years and later went with Willys-Overland, in a 
sales capacity. He says he is very happy in his new connec- 
tion. Mr. Nafe is an old newspaper man, having been iden- 
tified with several well-known publications in the West. 





Cars, minus two, as were sold at the 
same date in 1929. 


Ned has been kept busy receiving the congratulations of his 
many friends during the last few days. 





ee | 








ETHYL 


shipped in tank car lots 


Less than six years 


ounce container was used by the Ethyl 


Gasoline Corporation to 


Ethyl fluid, to the oil companies which 
were then marketing Ethyl Gasoline. 
Today Ethyl fluid is being shipped in 
tank car lots, each car carrying enough 
fluid to treat approximately 8,000,000 


gallorfs of gasoline. 


More than seventy-f 


refining companies are now licensed to 
mix and sell Ethyl Gasoline. 


ETHYL GASOLINE CORPORATION, 


ETHYL GASOLINE 


The active ing 


FLUID ¢s now bemg 


they supply more than three-quarters of 
all the gasoline used in the United 
States and Canada. Thousands of job- 
bers and hundreds of thousands of 
dealers are selling Ethyl and millions of 
motorists are using it. 


ago, a thirty- 


ship its product, 


Motorists have been quick to recog- 
nize Ethyl as a means to better car per- 
formance. This is shown by the fact 


that the sale of Ethyl has increased 1000 
Have 


ive leading oil 
per cent. in the last four years. 


Together you tried it? 


CHRYSLER BUILDING, NEW YORK CITY 





redient used in Ethyl fluid is lead 
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Ford, Chevrolet Sales In Lincoln, Neb. Gain10% 


- BUSINESS IN SIX 
MONTHS OVER 1929 


July Sales Expected 
To Show Bigger 


Improvement 


By JAMES K. LOWELL 

I INCOLN, Neb., July 7.—Ford 
4 and Chevrolet sales by the 
three established dealers here 
were about 10 per cent. better on 
the whole than in May and about 
on par with the first six months 
of 1929. Truck sales which were 
good in May fell down slightly 
last month, but a decided im- 
provement is expected in July as 
considerable grain will be moving 
to the market in this vicinity dur- 
ing the month. 

DuTeau Chevrolet Company, 1801 
O-St., B. Merner, sales manager. re- 
- ports used car sales about the same 
_ as for last June, although efforts 
. have been concentrated on such 

sales a trifle more than last year. 

Considerable success has been ex- 

perienced with the company’s new 
- open-air lot where about 65 per 

cent. of the used cars were moved. 

The lot is electric-lighted, fenced in 
. and attractively decorated. 

One hundred and eighty-six used 
cars were sold last month by the Du- 
teau Company, a slight increase over 
May. The used-car stock is about 


normal, or perhaps a little heavier | 


than usual, Mr. Merner said, but 
this condition is largely due to an 
unusually large percentage of trade- 
ins on new cars. Truck sales were 
not quite so good in June as during 
’ the preceding month, but new cars 
moved better with 111 sales. This 
was better than in June a year ago 
by a small margin. The service de- 
partment which was housed in a 
separate building early this year, 


has been doing a better business for | 


the first six months as compared 
with a year ago, Mr. Merner asserts, 
and there are more men employed 
in this department than there were 
a year ago. The DuTeau Company's 
sales manager looks for a_ better 
month in July than was the month 


just past, especially where truck 
sales are concerned. 
O'Shea Motor Company, Ford 


dealer, G. S. Keeley, sales manager, 
reports June sales 15 per cent. bet- 
ter than May and only twenty cars 
behind the first six months in 1929. 
He expects to catch up with the 
1929 sales record during the last 
six months of this year.. Used car 
sales were not quite so good as dur- 
ing May, but Mr. Keeley attributes 
this to the fact that during the 
month just past, the used car de- 


partment was moved from a rented | 


building, several blocks distant from 


the parent building, to a new used | 
car building owned by the company | 


and adjoining the main building at 
14th and M Streets. Used car sales 
totaled 123 for the month. 


More than 1,000 persons visited 
the new used-car building during 
the first week it was open (last 


week in June). The new structure 
is well-lignted and holds 125 cars so 
that each is easily accessbile to the 
buyer. Stuart Swanson, used car 
manager, said that used car sales 
were stimulated considerably during 
the opening week at the building. 
In fact, the number of used cars 
sold during the last week in June 
was a record for the year. How- 
ever, the stock of used cars remains 
large, due to the large quantity re- 
ceived recently in trade for new 
models. 

The new-car salesroom was graced 
late in June for the first time by 
the new Ford phaeton. Seventy- 


four new cars were sold during June | 


along with eight trucks. Truck 
sales were fair, but not quite as 
good as during May. Mr. Keeley 


is certain, however, that truck sales 
in July will improve to a marked 
degree as a number of farmers have 
already signified their intention of 


purchasing during the wheat-mov- | 


ing month of July. 

. E. Van Burg, sales manager for 
the Rogers Motor Company, 
O St.. reports sales for the first 
six months about on 
the same period a year ago. 
car and truck sales are better while 


new cars are a trifle behind. Mr. | 


Van Burg expects to equal the 1929 
record by the end of the next six 
months, however, on new car sales. 


Truck sales have been gradually | 
picking up this year, with twelve 
trucks sold last month. July will 


be much better than June, Mr. Van 
Burg believes. His company 
sixty-nine new cars last month 


along with 133 used. The company | 


1800 | 


a par with | 
Used | 


sold | 


| 
{ 





THE HOUSE THAT SERVICE BUILT 
BUILDS SERVICE SALES FOR SOPP 

















WHILE IN ITSELF an architectural masterpiece. this new building opened last year by Maurice J. Sopp. 
Chevrolet dealer at Huntington Park, Cal., was deiigned. primarily to provide additional service space. 


Mr. Sopp reports that the increased service sales during. the past year have justified the investment 


and that the improved service facilities have increased new car sales 


By MAROLD J. ASHE 


| A BOUT a year and one-half ago 
Maurice J. Sopp. Chevrolet 
dealer, 
Street, Huntington Park, a suburb 
of Los Angeles, Cal., erected one of 
the tinest automobile dealer build- 
ings in the city. However, nous 
|it is architecturally beautiful, the 
building's real purpose is to provide 
| space for an up-to-date service de- 
partment, according to Mr. Sopp. 
Prior to the erection of the new 
| building. Mr. Sopp admitted that 
| service facilities were inadequate 
| and, recognizing that service is the 
| Siamese twin of new car sales, he 
| felt that the sales department was 
suffering, too, from lack of service 
space. 
|; “Since we have moved into our 
| new building,” said Mr. Sopp, “our 
service department's volume has 
doubled, and its increase has been 
reflected in new and used car vol- 
ume.” 


| 
| 
R. SOPP believes in constantly 
plugging his service department. 
This is done chiefly through the 
| medium of direct-mail. About 3,000 
Chevrolet owners in his territory re- 
ceive a service department message 
once a month, each printed on the 
back of a government postcard. 
| These messages are timely. For in- 
stance, the last postcard concerned 
itself with a vacation special. 

“We are able to trace the response 
to this form of advertising be- 
cause many of our customers come 
into the shop with the postcard in 
their hand and say they want just 
such an operation as described on 
the card. We are thoroughly sold 
on direct-mail. 

“We have also used cartoon ideas 
incorporated into 8'. by 11-inch, 
letter size, mimeograph sheets of- 
fering shop specials. These cost a 
| little more than postcards, due to 
envelope postage being required, 
but we feel that they are worth 
more. Cartoons catch the readers’ 
| eyes when nothing else will.” 


ME. SOPP is highly pleased with 
his recently installed body and 
fender department. 

“I believe that a lot of dealers 
are overlooking the profits to be 
| made in a well-conducted body and 
| fender department,”. declared Mr. 
Sopp. “We had been sending «ir 
work out, in spite of the fact that 
we had enough such work gravi- 
tate to us to keep one man busy. 
It’s all a matter of finding the 
|right man to place in 
such a department. After several 
disappointments we found the right 





is about eighty used car sales ahead 
of last year for the six month's 
period. An open-air lot has been 
'an exceptionally good sales aid for 
used cars for the Rogers Company 
|so far this year. Used car sales in 
| May amounted to 121, or 12 under 


| June. Judging from the way the 
month of June closed, used car sales 
'will be better in July than last 


month. 


ty wrlyy 


Pacific Boulevard at 58th, 


charge of | 


man, and now we realize that it was 
worth our time.” 

The mechanics work on a flat- 
rate basis. However, the foreman 
gets a bonus based on the pay labor 
volume of the shop, giving him an 
incentive to increase business. 


N the new car department, Mr. 

Sopp ha: introduced something of 
an innovation to keep salesmen on 
their toes and to keep them happy 
through the lean periods. 

Mr. Sopp explained that it was 
rather a harrowing experience for 
him to go through the Christmas 
season year after year with his 
salesmen ana see them chronically 


broke. due to lack: of sales at that! 


period. 

“T have worked out a reserve fund 
plan whereby every time a salesman 
sells 2 new car $5 of his commission 
is placed into a reserve for him. For 
every $5 so placed, I add an extra 
dollar as sort of a bonus. This 
money will be paid to him in two 
equal installments on November 15 
and December 15 and it will not 
only carry each salesman through 
this period, but give him a haprr 
holiday season as well. 

“The salesmen are all highly 
pleased with the idea. as_ they 
appreciate what it will do for them. 
Some of them already are looking 
forward to the distribution and are 
keeping tab on the amount to 
their credit to date. It gives them 
something to shoot at that, unlike 


monthly contests, is not contingent | 


upon relative standings. 

“In the event that a salesman 
leaves the employ of the house he 
gets his earned reserve fund, but 
forfeits the twenty per cent. added 
to it by the house. I believe it 
has a marked tendency to hold 
salesmen and keep them from 
irresponsibly shifting from ~° one 
dealership to another. 

Mr. Sopp not only believes that 
a good service shop is conducive 
to more new car sales, he goes so 
far as to believe that the service 
department is an ideal place in 
which to find new car prospects. 

“We have two new car sales- 
men at the building all of the 
time.” saiq Mr. Sopp. “One is at 
the front door, the other is on the 
service floor. For every two »ros- 


pects developed in the front, there | 


is one discovered by the salesman 
working the shop. 

“The salesman stationed on the 
shop floor makes it a point to greet 
old customers and any others bring- 


|ing in their cars for repairs. Fre- 
quently he finds an owner who, 
upon finding out the cost of an 


overhaul job, is ripe for the argu- 
ment that a new car would be 
cheaper in the long run. In other 
instances he can learn from owners 
on the floor the names of friends 
and neighbors who are likely pros- 
pects.” 

All new cars are equipped with at 
least bumpers and a spare tire when 
they are placed on the sales floor 

; and salesmen get 10 per cent. com- 
‘mission on all such sales. 


oh 





Personal Briefs | 
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| New Orleans, July 7.—John H. 


{Counce has just succeeded James | 


|D. Connell as active head of the 
Graham-Paige of Louisiana factory 
branch of the Graham factory. Mr. 
Counce was formerly of this city, 
but has represented 
Company recently as representative 
{in the Detroit area. 


San Francisco, July 7 (UTPS).— 
Chester N. Weaver, San Francisco 
|Studebaker distributor, announces 
the appointment of George Suess as 
assistant to R. V. Chandler, sales 
manager of the Studebaker division, 
and George Jarrett as assistant in 
charge of used cars. 


Dallas, Tex., July 7.—Appointment 


ot A. C. Williams as manager of the | 


zone here for Oldsmobile- Viking 
motor cars has been announced by 
J. T. Collins, general sales manager 


of the Olds Motor Works. During 
the past two years Mr. Williams 
has been associated with the St. 


Louis branch of the firm and was 
at one time an automobile dealer 
in this state. 


the Celotex | 


> 





FORD EXPANDING 
IN NEW ORLEANS 


New Credit Branch and 
Dealership Opened; , 
Sales Gain | 


By FRED CUMBUS 
EW ORLEANS, July 7.—A 
general expansion of Ford 


activities in the New Orleans ter- 
ritory has been started here with 
the opening of a branch of the 
Universal Credit Company, open- 
ing of a new Ford dealershsip 
and increased business along 
other lines. 4 

H. C. Butkiewicz of the Universal 
Credit Company Detroit office, ad- 
dressed a meeting of 150 Ford 
dealers of the territory recently and 
explained operation of the new 
Ford credit plan. He declared this 
amounted to a material reduction 
in the cost of Ford cars in low¢r- 
ing the interest charge on time pay- 
ments. Private {tinance companies 
of New Orleans charge 20 per cent. 
and even higher rates of interest 
On such paper and the reduction 
from this to the 12 to 14 per cent. 
charged under the Universal plan 
will result in substantial decreases, 
Mr. Butkiewicz and other speakers 
pointed out. 

Simultaneously with opening of 
the credit office here, production of 
the new Ford phaeton and the 
lengthened Ford commercial cars 
was started at the branch assembly 
; Plant below the city. This factory 
is now working on a schedule of 
100 cars a day, about 50 per cent. 
maximum capacity, but near 
| what is considered nearly normal 
activity: 

Ford dealers of the New Orleans 
| territory are said to be in an un- 
| usually good position. These have 
less than six cars per dealer, as 
against a much higher stock a year 
ago, and expansion of the dealer 
organization is planned. A “down- 
town” Ford dealer for the city was 
|recently authorized. This was 
Joseph Oster, Inc., one of the 
oldest carriage and automobile 
|companies. The building was 
| thoroughly remodeled and prepared 
for a model Ford sales and service 
Bohn Motor Com- 
|pany, one of the larger . Ford 
dealers, has just installed two ex- 
pensive greasing racks to further 
expedite service requirements. An 
additiona] Ford dealer is to be au- 
thorized shortly for the lower part 
of the city. it was indicated. 

The New Orleans branch of the 
Universal Credit company has 
ample funds available for financ- 
ing a normal number of good 
purchases for the territory, it was 
said This branch will be under 
direction of M. J. McGregor. 


| organization. 





Deans of the 





Dealer World 








(CLARENCE E. FISHER, manager 

' of the local branch of the Up- 
percu Cadillac Corporation at 536 
Broad St.. Newark, N. J., is cele- 
brating his twenty-seventh anniver- 


sary with Mr. Uppercu and the 
Cadillac organization. 
Mr. Fisher's original association 


in the automible business started 
with Autocar when he joined forces 
,with the Motor Car Company of 
New Jersey in June, 1923. W. 
V. Snyder was president, Richards 
N. Newton, vice-president, and In- 
glis M. Uppercu, secretary and 
treasurer. 


The salesroom .and shop of this 
company was a 3 Halsey St., 
later at 226 and still later at 232 


Halsey St., the company being deal- 
er for Packard, Autocar and Cadil- 
jlaec at the time. There was little in- 
dication at the time that Halsey 

treet was destined to become auto- 
mobile row in Newark. 

It was at that time that Fisher 
had his first taste of automobile 
racing. he driving the Packard in 
competition with H. J. Koehler with 
his two-cylinder Buicks and cars of 
a similar character. 

In those days the organization 
with which Mr. Fisher was associat- 
ved consisted ofeight persons, as 
compared with the 160 in the 
northern part of New Jersey that 
are now under his control. From 
thirty-five cars a year, handling 
exclusively Cadillacs, the business 
has grown under. Mr. Fisher’s 
isdiction to a point where 





1,200 


jur- | 


Cadillac and La Salle automobiles 
will be marketed this season. 

From 1905 to 1908 Mr. Fisher 
was Sales manager of the Motor Car 
Company of New Jersey, and when 
in 1908 Mr. Uppercu, after taking 
over the factory branch of the 
Cadillac Motor Car Company, es- 
tablished a separate dealership for 
Cadillac at 226 Halsey St.. Mr. 
Fisher was placed in charge as resi- 
dent manager. 

In 1916 the organization moved 
to its present quarters at 536 Broad 
St.. and a few years ago a sepa- 
rate used car department was crea 
ated and occupies the building at 
520 Broad St. 

Mr. Fisher was president of the 
Newark Auto Trade Association, is 
a life member of the New Jersey 
Automobile and Motor Club and 
treasurer of the Orphans’ Outing 
Committee, member of the Cham- 
ber of Commerce and has always 
taken an active interest in civic 
apne. His home is in Red Bank, 


CECIL OPENS CHEVROLET 
FIRM IN HARRISON, ARK, 
Harrison, Ark., July 7. —Sam B. 
Cecil has taken over the Chevrolet 
dealership in Boone, Newton and 
Marion counties, succeeding R. W. 
Milum, who has handled Chevrolets 
the last several years. The new 
Chevrolet company will occupy a 
building on North 9th Street. Milum 
has not announced what his plans 
for the future are. 
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The Unemployed 
gheaen ATES of the number of unemployed persons in the 
< United States at the present time have varied widely. 
The totals suggested by people who should have some idea of 


the truth have ranged from 2,000,000 to 3,500,000, 

Now at last we have something definite on which 
to base a real estimate, and from this we may gather that 
things are not quite as bad as the pessimists tried to per- 
suade us. (Census returns are in for areas that embrace 
just about one quarter of the population of the country. 
These returns show that on April 1 there were 574,647 
people idle who normally would have been employed. Since 
that date employment has improved considerably, due to the 
number of outdoor contracts which have got under way. 

It should be noted that this census material was gath- 
ered from every section of the country, so that it gives an 
accurate cross-section of labor conditions. It shows inci- 
dentally that unemployment in the cities amounts to 3 per 
cent., which is slightly above the national average. 

Robert P. Lamont, secretary of commerce, rightly calls 
attention to the fact that the total of 2,000,000 unemployed 
is considerably less than the current estimates of the number 
of idle persons throughout the country. 

It will need only a very slight, definite upward trend in 
industry and business to absorb 2,000,000 unemployed 
among the wage earners. The minute that this happens the 
volume of buying will increase and we shall be on the way | 
back to normal. ' 


The Tern of the Tide 


N the current issue of the publication known as Business | 
Week there is an interesting prophecy, as follows: “The | 
business tide reached its ebb during the past two weeks and | 
face of | 


is beginning to turn, very slowly and tentatively, in 
a strong current of peevish, superficial and premature 
pessimism. 

“There will be no noticeable change in the next few 
weeks. Continued liquidation in certain lines will overlap | 
and obscure increasing resistance, stabilization and upturn 
in others. Progress will be slow, irregular, spasmodic, with 
sporadic relapses, successively less frequent and sharp, till 
the end of July. Then, in the same week when a year ago! 
the downturn began, a decisive recovery will set fn, genera! | 
and definite enough to be evident to the blue-funk brigades | 
of business who have been enjoying their May parties and 
June walks in the cemeteries. The rise of the business curve 
thereafter will be rapid. By October it will back | 
to normal.” 

We like the evident weariness of this statement with the 
professional pessimists who have enjoyed one of the most | 
extensive sessions of groaning in their long and lugubrious 
history. The fatuous optimist who sees nothing but silver | 
Jinings is bad enough, but the dispeptic pessimist who thinks | 
only in terms of death and disaster is even worse. 


be 


May Was Not So Bad 


N his July report the Federal Reserve agent for the New 


York district disclosed that May sales by the department 
stores were 5 per cent: ahead of those for the same month 
This report includes the entire metropolitan area, 
Newark, N. J., important 


last year. 
including 
center. 

The Federal Reserve authority also reported stocks on 
hand as being slightly lower than they were at the same! 
time last year. 

It begins to look as if the average citizen, feeling that | 
the worst is over, is venturing to spend a little money again. 


which is an buying 


TEW YORK, July 7.—New car 
registrations in Vermont dur- | 
ing May were 8.5 per cent. greater | 
than in April, but 29.9 per cent. | 
below the same month a year ago. 
In the first five months the 
total registrations was 4,418, as 
against 5,553 in the same period 
a year ago, a loss of 20.4 per cent. 
__Ford during May had a total of 
570 registrations, as compared with 
532 in April and 525 in May, 1929, a 
gain over both months. Chevrolet 
made a substantial gain over April. 
but was 67 units behind its record 
in May 1929. 
Auburn showed a gain over May 


(of last year, and was tied with its 


April mark, while Chrysler, Graham 
and Marmon-Roosevelt had gains 
over both May, 1929, and April, 1930. 

Makes showing gains over April. 
but which were behind their records 
of May last year, follow: Cadillac. 
Dodge, Essex, Hudson, Hupmobile, 
Packard, Plymouth, Pontiace and 
Whippet. 

In the first five months Ford had 
a gain of 399 units. Other makes 
showing gains over their 1929 marks 
were Auburn, Franklin, Graham, 
Hupmobile and_Marmon-Roosevelt. 
while Lincoln, Reo and Viking tied 
their first five month's marks of 
1929. 

The registrations in May as com- 
pared with the same month a year 
ogo and with April of this year, fol- 
ow: 


May May April 
1930 1929 1930 
lo 10 6 10 
MEY civusrantavs 69 105 79 
| ee 3 11 2 
Chevrolet ........ 331 398 289 
oo. eer 69 59 43 
SE Ts aah es ls Coe ahi 2 ° 1 
Be nae wacawern 11 41 15 
OO eee 51 65 46 
DEE oaks enue os 5 24 13 
ER 87 204 75 
rrr. 570 525 532 
PE, ox seawass ee 8 4 
err 37 33 32 
Rr ree 34 66 28 
Hupmobile ....... 24 33 15 
SS eo 8 18 13 
rrr 1 2 1 
Marmon-Roosevelt 9 8 2 
Marquette ........ 18 ad 7 
NE  ainc a-Wk waa 34 136 40 
eae 20 24 13 
Oldsmobile ...... 28 65 40 | 
dl ee 19 25 12} 
a oF 6 4 
Pierce-Arrow.... 2 7 3 
PIVMOUGD 3 ...ccess 79 122 67 
NE ons nda dao 47 78 42 
SK 5 et 7 12 10 
Studebaker-Erskine 19 53 24 
. ere 2 6 3 
Whippet ...... 35 194 28 
ee 28 x 22 
Willys-Knight aa 9 52 13 
Miscellaneous .... 1 2 
Total 1672 2388 1531 


*Not being made ai that time. 

xThen the Willys Six 

The following registrations for the 
first five months in Vermont, as 
compared with the same period a 
year ago follows: 














1930 1929 
I ee aid sien Re mh ena 22 7 
RE Ch pb habeas wee eked 197 298 
IE ics. 6. 6m ain k 4:pe ween 10 26 
EEO POP rr 87) 959 | 
Chrvsler . 137 166 | 
JUNE 
2-July 15—Pesen, Poland. International 
Motor and Transport Show 
AUGUST 
26-28—Chicage, Ill. Society of Automotive 
Engineers aeronautic meeting in 
conjunction with National Air Races 
SEPTEMBER 
2-26—Chicago, IH. American Society for 
Steel Treating meeting at Stevens 
Hote! 
24-Oct. 4—Pittsbargh, Pa. National Safety 


Council Annual! Safety Congress 
OCTOBER 
2-t2—Paris, France. Automobile Salon 
-l1—Washington, D. C. Sixth Interna- 
tional Road Congress 
-li—Washington, D. C. American Road- 


- 


builders’ Association Convention 

%- %—Detreit, Mich. Society of Automo- 
tive Engineers produetion meeting 
at Book-Cedillac Hote) 

22-24—Pittsburgh, Pa. Society of Automotive | 
Engineers’ transportation meeting 

16-25-—London, England. Olympia Maior | 
Show | 

NOVEMBER 

6-16—Berlin. Germany. International Au-| 
tomobile Show 

&-15—Chicago, IH. Automobile Salon at} 
Drake Hotel | 


10-14+—-Cleveland, O. Motor and Equipment | 
Association Show 
17-21—Cleveland, 0. National Standard 


Parts Association Show 








40-Dec. 6—New Yerk. Automobile Salon at 
Hote] Commodore | 
DECEMBER 
6-13—Brussels, Belgium. Automobile Ex- 
hibition 
JANUARY | 
3-l@—New York. Nationa] Automobile 
Show 
24-31—Chicage, TN. National Automobile 
Show 


| plant, where oxides 


a os snc) Vermont New Car Sales in 
Automotive B aily News May Gain 8.5% Over April 


DOG vevscdsececessses & = 
De Soto..... ceeveccee 48 80 
WOES. cise Coscesceee 130 153 
Durant .....0. eehben 30 49 
ae ° coceces 224 502 
PT ts 640.0 65ndenbekts 1.512 1,113 
PEEL 60:90000046000% 12 8 
GeTMERNEL, 015.6 660060080805 80 75 
Hudson oe 88 167 
Hupmobile ..... eccce 53 52 
ee ae ceveces 26 41 
RED bis e aNaeed sabe xe 2 2 
Marmon-Roosevelt ..... 18 10 
Marquette ..... eccese 40 os 

Serre re Ce6sseces 111 371 
Oakland , eesece 51 53 
Oldsmobile eccecccce. 104 160 
Packard ....° eccsece 42 60 
I eee 12 15 
Pierce-Arrow ..secoe-. 7 15 
at i 252 
Pontiac pre 124 169 
Se er eee 22 22 
Studebaker-Erskine 69 176 
EE, A 0a 6.5 6b <haa. bed ee 6 6 
A Se 92 433 
ID Tied civuteins 4:6 55.0 56 57 x 
Willys-Knight ........ 30 93 
Miscellaneous ......... 2 24 

WED kéwn sr ees veaws 4,418 5,553 | 





*Not being made at that time. 
xThen the Willys Six. 


BUICK SUPPLIES PARTS 


FOR 25-YEAR-OLD CAR | 


Flint, Mich., July 7.—That the 
Buick Motor Company places no 
time limit on its obligation to sup- 
ply service parts to Buick owners 


was demonstrated recently when the! 


factory shipped out a small unit 
for a _ twenty-five-year-old Buick 
owned by L. N. Havenkotte of Val- 
dosta, Ga. The order was shipped 


within forty-eight hours of its re-| 


ceipt. 
“We have an-old 1905 Buick tour- 


| motive merchan- 
| dising circles, has 


| what cost? 


REO NAMES A. E. NAFE 
ADVERTISING AND SALES 
PROMOTION MANAGER 


Detroit, July 7.—Arthur E. Nafe, 
for many years well known in auto- 


been appointed 
manager of ad- 
vertising and 
sales promotion 
for the Reo Motor 
Car Company, it 
is announced by 
Elijah G. Poxson, 
general sales 
manager of the 
company. 

Mr. Nafe has 
been with Willys- 
Overland for four 
years ‘as a regional 





A. E. Nafe 
sales manager 


‘and home office executive and be- 


fore that was with Dodge Brothers 
for many years, first in charge of 
various districts, then as director of 
service, and finally as director of 
national business sales. Before his 
entry into the automobile industry 
he served on the editorial staffs of 
newspapers in many cities. includ- 
ing Denver. Portland and Seattle. 
He has also conducted an advertis- 
ing agency of his own. 

“Ned Nafe’s thorough familiarity 
with various phases of motor car 
merchandising and _ exceptionally 
broad experience,” Mr. Poxson says, 
“assures the Reo distributing or- 
ganization of the counsel of a man 
with a thorough understanding of 
their problems.” 


ing car. The thrust ball races in 
the transmission are getting bad. 
Can you furnish these parts and at 
We are very proud of 
this Buick and want to keep it 
going.” 

The old Georgia car is Only one 
of many quarter-century-old Buicks 
that are still owned in various parts 
of the country and the factory is 
prepared to service them just as 
completely as it services the present 
1930 model and every other car pro- 
duced in Buick’s long history. 





WILLARD GOES TO THE EXTREME TO FORTIFY QUALITY 





A hygrometer stands guard 


and a Uniform Propuct 


is assured 











I, the pasting 
room of the Willard 


are worked into the 
battery grids, any 
appreciable change 
in humidity would 
affect the quality of 
the plates. 


Here a sensitive 





Will 
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hyyrometer keeps a 
check 


constant 


on 
moisture content of 


the air. No variations 


which would affect 
the quality of the 
product are toler- 
ated under Willard’s 
rigid specifications 


for this operation, 
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Automotive S 


PRICE AVERAGES 


SLIGHTLY HIGHER 


Register Gains After 


Four Weeks of 
Declines 


By CONRAD ALEXANDER 

EW YORK, July 7.—After four 

consecutive weeks of decline, 
prices of the motor stocks, in the 
average, established gains in the 
four days’ trading of the past 
week, The net increase for the 
week was small, but it gave a 


clear indication of the improved 
feeling regarding the automotive 
Shares list on the various ex- 
changes. 


While increased buying of the | 


motors in the past week indicated 
that the bulk of the heavy liquida- 


tion of the past month was over, | 
the demonstration of strength was | 
far short of sensational and is be- | 


ing held to have reflected the ac- 
tivity of long-term investors rather 
than the short-term speculators. 
While highly pe at these lev- 
els -with the ma fide investors, 
motors are still unpopular with the 
speculators looking for quick profits. 

The average price o e sixty 
representative motor stocks in the 
Pye week advanced from 26.03 to 
6.65, a net gain of 62 of a point. 
The mark set in the preceding week 
was the low for the year, as well 
as for 1929 and 1930. The week’s 
closing average compares with a 
high of 67.60 for last year and 40.68 
for the current year. 

It is interesting to note at this 
time that the average price of the 
sixty stocks is considerably below 
the price at which they started 
the year. On December 28, 1929, 
the average price was 33.25, after 
which it climbed to 40.68 in the 
week ended April 5. The decline 
since that time has been gradual. 
The most interesting speculation 
at the present time is whether or 
not the average price has touched 
its high mark for this year, the 
ewes belief being that it has 
not. 

Following are the changes in the 
average prices of the four groups of 


tocks Renew Upward Trend 











|| AUTOMOTIVE DAILY NEWS 

| STOCK PRICE AVERAGES 

| June 28 July 3 che. 

|} 60 Automotives . 26.03 26.65 + 62 

|} 20 Passenger cars 25.71 26.184 .67 

|} 20 Accessories 27.69 28.324- .63 
10 Rubbers 32.17 33.17 +4- 1.00 
10 Trucks 17.25 17.76 51 

| ACTIVE STOCKS 

|] General Motors 39 40% + 1% 
Chrysler . _ 25%2 2742+ 2 

|] Packard 13 1342+ Ye 

|} Mack ... 51% 5242+ 1% 

|] Goodyear .... 56 87 +1 

|| Electric Auto-Lite 57% 60%-+ 2% 

| 











jat retail in June broke all records 
|for that month and were at the 
‘highest point for. 1929. While sales 
|were stimulated during the month 
|by a price cut, this reduction is an 
|annual event prior to the introduc- 
|tion of new models and was made 
|also a year ago. 

} In considering the trend of 
prices of motor stocks in the first 
half of this year, it is noted that 
only a few individual stocks made 
net gains during the period. Among 
these few were General Motors, 
with an increase of one-half point, 
and Moon, with a gain of 3% 
points. : 

Briggs Manufacturing and Kelsey. 
Hayes, two companies with impor- 
ltant Ford contracts, showed in- 
|ereases. The rubber stocks all were 
|off and Yellow Truck and Coach 
|showed a gain among the trucks, 
| with White holding its own. Federal 
|also broke even. 
| Following are the December 28, 
1929, and July 3, 1930, prices of some 
of the leading motor stocks, with 
| the net change shown:— 


[ PASSENGER CARS 


| Dec. 28, July 3, Net 
| 1929. 1930. Ch’g. 
pO ae ne 195 97 —98 
|Chrysler ......... 35% 27%— 7% 
SE So beens 5 2%— 2% 
. . SPS 4, 2%— 1% 
|General Motors.. 39%  40%+ ‘%% 
| Graham -Paige 91% 6 — 2% 
FUE ccc cebces 545, 30144—24% 
igo ncike vin x 20%, 13%_— 6% 
po ee 23 2— 3 
oe wie ds 243, 1044—14% 
BE ina 6 abe. dak's 3% 7 +3% 
0 Rarer er 52% 3334—19144 
ee 153%, 13%— 2% 
POOTIORB nn ccccee Th, 5 — 2% 
Rec ce eaenece 11% 8%— 3 
Studebaker ...... 41% 28 —13% 
Willys-Overland 7% 6 —1% 





ACCESSORIES AND EQUIPMENT 











automotive stocks and the average | > ” __ ex 
for the sixty stocks during the Seat | Be o* eebe ae = ~ Jn 
half of 1930:— | Bohn A. & B..... nm 4 
Dec. 28 July3 Net Borg-Warner .... 32. 27 —5 
1929 1930 Che. | Sa 14% 17 + a 
60 automotives .. 33.25 26.65—, 6,60 Continental Mtrs. 6% 4%—— l'2 
20 pass. cars ..... 36.23 26.18—10.05|Eaton A. & S.... 2742 22%— 5% 
20 accessories 35.99 28.32— 17.67| Electric Auto-Lite 80% 60% —20 
10rubbers ....... 35.46 33.17— 2.29| Houdaille-Hershey 1944 11 — 8%| 
See 20.05 17.76— ig bo aes ie = 4 45 
One of the most interesting de- | Marlin-Rockwell.. 39%. + 2% 
velopments of the past week was | Midland Steel... 45 = 25 —20. 
the 10 per cent. wage cut for office |Moto-Meter ..... 4% 3'4— 1% | 
employees of the Chrysler Corpo- | Motor Products .. 5442 39 a—15_ | 
ration. This was announced dur- |Motor Wheel .... 26% 22 — 4% 
ing market hours on Thursday and Murray .......... 194, 15%— 4% 
failed to have any appreciable Spicer ........... 22% #16 — 6% 
effect on Chrysler stock, although |Stewart-Warner . 37 20% —16% 
there appeared some heavy trans- | Timken R. B..... 75 5754—17% 
actions on the tape after the an- | TIRES 
nouncement was made, First _.. =e P Th 
comment from Detroit was that | Ajax Puickale ana ne RY, z i % 
the Chrysler step was not expected Firestone ........ 25% 21 — 4% 
to be followed by many of the | Fisk ............. 3 3%— fe 
other manufacturers. Goodrich ........ 4012 25 —15'4 
The Chrysler common stock has|Goodyear ........ 63% 57 — 6% 
been strong recently, with much/|Kelly-Spring .... 3%, 334+ % 
evidence of good buying by investors|Lee .............. 6 5 —1 
looking to the future. There has/Seiberling ....... 9 6%— 3% 
Larog . motiosabte pick-up = the|U. S. Rubber .... 24 2142— 22 
re usiness of the various rys- , 
ler units in the past few weeks and TRUCKS AND SARIUARS : | 
the corporation is apparently in a| Brockway ....... 16% 15%4— 1 s | 
position to take full advantage of | Checker Mfg...... 34%  245,—10 | 
normal business when it returns. TO ra 8 re | 
A highly favorable piece of news|Mack ............ 692 5242-17 
made public during the week wds!Paramount ...... ll 4%— 6% | 
the announcement by the Packard White .......... 31% 31%4 % | 
Motor Car Company that its sales Yellow T. & C... 14 25 +11 
Company Period Amount Pazohie Of record 
eee Quarterly $ .75 July 15 June 30 
EE OS 575) oo.0 0.0 0 o10slaa'e Quarterly 1.00 July 1 June 20 
BNE MRUREMI, wo co cs cece tn oe Quarterly 15 July 1 June 13 
Briggs & Stratton .......... Quarterly 50 June 30 June 20 
Brockway Truck pf.......... Quarterly 1.75 July 1 June 10 
SS re Quarterly 15 July 1 June 16 
Borg-Warner pf. ............ Quarterly 1.75 July 1 June 16 
ss sace's e600 tence se Quarterly 40 June 30 June 18 
ESS ere Quarterly 15 June 30 June 2 
Electric Auto-Lite .......... Quarterly 1.50 July 1 June 14 
Electric Auto-Lite pf........ Quarterly 1.75 July 1 June 14 
Electric Storage Battery..... Quarterly 1.25 July 1 June 7 
Federal Motor Car .......... Quarterly .20 July 1 June 18 
Foote Bros. Gear pf......... Quarterly 1.75 July 1 June 24 
General Miectric ............ Quarterly 40 July 25 June 20 
General Motors $5 pf........ Quarterly 1.25 Aug. 1 July 7 
ES Re Quarterly 1.25 Aug. 1 July 1 
mem BEOCOR Car ....ccccsees Quarterly .50 Aug. 1 July 15 
Johns-Manville ............. Quarterly 15 July 15 June 24 
Warner Quinlan ..... De eae ad Quarterly 25 July 3 June 12 





to become interested and to sup- 
port the movement financially, the 
organization committee has made 
provision for temporary individual 
memberships. 


SIXTH ROAD CONGRESS 
MEETS OCTOBER 6-11 


Washington, July 7—The Sixth 
International Road Congress meets 
at Washington, October 6-11, under 
the direction of an American or- | 
ganizing committee named by Pres- 
ident Hoover and headed by Roy D. 
Chapin of the National Automobile 
Chamber of Commerce. | 

Believing that this road congress | 
ought to provide an opportunity for | 
all branches of the motor industry 


TRENTON MANUFACTURERS 
TO STAGE JOINT EXHIBIT 


Trenton, N. J., July 7.—Numerous 
automotive and tire manufacturing 
concerns in this city will occupy ex- 
hibition space at the Atlantic City 


Auditorium for the American Fair, 
July 17 to August 27. The Trenton 
exhibitors, as follows, will occupy 











Two Gr 











THE 


70 Horsepower 


More 


fortable. 


6 Mewes name once made motor car history. . . . 
re-makes it! 
bile CeENTURIES startled the industry. 


The original Hupmo- 
With their 
Their smartness. 


And now... 


power. Their performance. 


Now Hupmobile builds two new record-setting cars, 
bearing the same name. One the crown of 6 years’ 
pioneering in ‘the Straight-Eight field. The other the 
result of Hupmobile’s determination to give the 
utmost in six cylinder mechanical excellence at the 
lowest cost. 


With more power. More speed. Smarter. More com- 


HUPP MOTOR CAR CORPORATION ...« >. 

















NEW 


70 Miles per hour 
than $200 less than 


THE NEW 
90 Horsepower 

75 Miles per hour 
More than $400 less than the original Century Eight 


4,000 square feet of floor space: 
Star Porcelain Company. Imperial 
Porcelain Works, John _A. Roebling’s 
Sons Company, National Radiator 
Corporation, Roller Bearing Com- 
pany of America, New Jersey Seat- 
ing Company, Westinghouse Lamp 
Company, Acme Rubber Company, 
Combinations Rubber Manufactur- 
ing Company, Hamilton Rubber 
Manufacturing Company, Lucerne 


Rubber Company, ome Rubber 
Company, Josep Stokes Rubber 
Company, Woven Steel Hose and 


Rubber Company, Murray Rubber 
Company, Essex Rubber Company. 





eat SUCCESSORS 


to two great SUCCESSES! 








1931 CENTURY SIX 


51145 


the original Century Six 


and up 
at the factory 


1931 CENTURY EIGHT 


91345 


and up 
at the factory 


But priced at from $200 to $400 less then 
their celebrated ancestors. 


Every dealer remembers the nation-wide, whirlwind 
success of the original CENTURIES. 

And every dealer knows that successful cars make 
successful dealers. 

Here are competitive cars, at every point, to make 
sales easier. Here is more value for less money. Here 
is the argument the buyer likes to listen to. 
the selling points of these new and timely motor cars 
if you are considering a new connection. 


Check 


DETROIT, MICHIGAN 


—Hupmobile— 
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New Dealers 
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Nash—John M. Hanley, Jr., Cor- | Auburn 6-85 | 3255 | 120 | Lyc | V | Dole 2¥ext% | 185 | 5.16 | 198 | 70@3400 |*Alum |4/No No|Seh No 
inth; L. F. Hamrick Motor Com- | Auburn 8-95 | 3510 | 125 | Lye | V | Dole 276x4% | 246 | *5.15 | 264 | 95@3300 |*Alum |5 | Pur AC/|Sch No 
pany, Greenwood. | Auburn 125 | 3908 | 130 | Lyc V_ | Dole | 8 | 3%4x4% | 299 *5.25 | 33.8 | 125@3600 /*Alum | 5 | Pur AC | Sch No 

| 
MISSOURI Austin $1130 7 | Own |F | — | 4 | 2.2x3 45.8 5.1 78 13@3000 | Alum 2|;— — | Til = 

Graham-Paige—Cave Motor Com- | Biackhawk 6 | 4320 127%| Own | V | Bish-Bab 3%%x4% | 2 3 
pany, Excelsior Springs. | Bish- *ex4%% | 241.5 5.25 | 27.3 85@3150 |*Alum | 7| Wal AC | Zen Un 

Nash—John Scherlinger, Ray- Blackhawk 8 | 4185 127%| Own | V | Bish-Bab 3 x4% | 268.5 5.50 | 288 | 88@3200 |*Alum |5| Wal AC} Zen AM 
ville; Normandy Auto Sales and | Buick 40 | 3881 118 | Own | V | Bish-Bab | 37ex4% | 257.5 4.51 | 28:4 |8044@2800 | CI | 4] AC AC | Mar AC 
Service, Normandy. : k= 50 and 60 | 4443 124-132 | Own | V | Bish-Bab 3%x5 | 331.0 4.37 | 33.75 | 98@2800 | CI |4] AC AC | Mar AC 

OHIO | Cadillac 353 | 5055 *210 |OwnV!| V |} Yes 3%ex4}3 | 353 4.70 | 36.5 95@3000 | CI 3 | AC Gas | Own _ 
Graham-Paige—Ottawo County | Cadillac 452 6100 148 | Own | V | Yes 3 x4 | 4520} 550/575 | 165@3400 | cI 5 | AC Gas | Own None 
Motor Sales, Oak Harbor. | Chevrolet 2500 107 | Own | V | Yes | 3y5x3% | 194.0! 5.01 | 263 | 46@2600 | CI 3 | A 

Nash—P. M. Bacon, Inc., Wau- | Chrysler 6 2745 *169%| Own | V | Yes “Blax4% | 195.6 | 5.20, 23.44 | 62@3200 | Al |4| Pur Yes | Gar = 
seon; Schaull & Reeder, Perrysville. | Chrysler 717 3770 17714) iv te ©3200 | Alum | 4/| Pur Yes | Car mee 
NEBRASKA | oe on po £177%4| Own | V | Yes 3%x5 . 268.4 | 5.00 | 27.34 | 93@3200 |*Alum |7/ Pur AC/ Str Un 
Nash—Nash Sales Company, Ne- | Chevalier 66 2850 0163 %| pa v a sient% 3188 5.00 33.43 cose | Alun |1| Pe aci| ee on 

: ci 4 <n x4' 6 | P ‘ @ | 
— ae HAMPSHIRE | Gaezeter oe | pre "191 | Own | V | Yes 35%4x5 309.3 5.00 31.54 1004 3200 | shame : rtd AC str Un 
Bees W. Kimball, Lancaster; |& rd (Fr. Wh. Dr,)| 4530 137%| Lye | V | —— 3%4x4% | 298.6 | 5.25 | 33.8 | 125@3600 |*Alum |5| Yes AC|Sch — 

ris arage, Bristol; Dudley} De Soto 6 2645 | *16914| Own | V | Yes 5 | 314x4! 189.81; 5.20 | 23.44 606 * l 
Brothers, jk Yip Ps = 78| \ex4's ‘ ‘ . 0@3400 “Alum |4{ Pur AC | Car Un 
tor Sales, Berlin: ¢.H Corey, Fran. Dodge Six DD | 2738 | “108% | Own |V | ¥es sant | 1008 | £20 | 284 | e@swe {Alam |4| No” Mo ( se Un 
conia. ’ Dodge 8 3113 | *1767; oO | xs 3x4 1898 5.20 | 23.4 r60@3400 | Alum | 4/| No No | Str Un 
NEW MEXICO | Derant 6-14 2950 | *172% “176 ye 4 | Yes 27%%xX4% | 220.7 5.20 | 26.45 75@3400 | Alum | 5 | Pur No | Str Un 

Graham-Paige—Collins Garage & | purant 617 9300 |*198% 190%| oe | Bish-Bab 3%x4 | 199 5.32 | 25.4 | 58@3100 |*Alum |4|AC AC/Str ac 
Machine Shop, Deming. a = | — a= 2| Con | V | Bish-Bab 3°6x45% | 248 5.06 | 27.34 | 70@3000 |*Alum | 7 | AC AC | Str AC 

W YORK | Elear 6- | 2nt2 | 117 | Lye | V 7 y | ie 

Peerless—Charles Abel and Mat-/|Elcar 140 and 130 | 3980 135-130 Con Vv van bps fo pa ee a Bs tn Ker : a on | = an 
Gahan bie eat m , i 8-95-96 | po oe | a y Yes | 2%x4% | 246.7 | 5.25 | 265 | 90@3000 |*Alum | 5} Pur Gas | Sch —_ 
Boonville; F. E. Pa bh Ea tah / Own | ae 2%4 x41 | 160.4 5.80 18.15 603600 | Alum | 3 | — Ste | Mar AC 
B. R. & S. Motors, Ta. ee | Ford A | 2336 103%4; Own | V | —— | 3%x4% | 200.5 | 4.22 | 24.03 | 40@2200 | Alum | 3 | — AC | Zen - 
‘ Nash—Munn & Dean Motor Sales, | Frankin pg | eo 125 | Own | — | Bish-Bab 3%4x4% | 274 5.30 | 294 | 95@3000| Alum |7|/ AC AC/|Str AC 

- . nkiin | 4 é 132 Own | — | Bish-Bab 344x4% | 274 5.30 | 29.4 95@3000 | Alum | 7 | AC AC | Str AC 

Reo—Herbert W. Ray, Chester. | 

OREGON | Garner 136 | 3330 | 122 | Lye | V | Dole 27%x4% | 185 | 5.05 | 198 | 70@3500 "Alum || Pur Gas|Sch  — 

Reo—Imperial Garage, Klamath —— ros | aa = | Lyc V_sDole 27%x4% | 2466 | 5.15 | 265 | 90@3300 |*Alum | 5/| Pur Gas | Sch AM 

Falls. sail ‘eiadinle ain den @ | S76 bee | } aol h = Hf be 298.6 | 5.25°| 33.8 | 126@3300 |!*Aium |5 | Pur Gas |Sch AM 
P = is e | x44 | 207 41 | 23.44 | @ "7 | | 

Reo — Krawczuk & Carey, Inc.,|Graham Spl. 6 =| 3390 115 | Own F | Dole 3%4x4% | 224 3.49 25.35 763400 \ealumn | 7 | AC AC John AC 
West Warwick; Al's Garage, Wes-|Graham Std. 8 =| 3795 122 | Own V _ Bish-Bab 3%4x4% | 298 5.20 | 33.80 | 100@3400 |*Alum |5| AC AC John AC 
terly; Picard Motor Sales, Woon-|Graham Spl. 8 | 3875 122 | Own V_ Bish-Bab | 3%x4% | 298 | 5.20 | 33.80 | 100@3400 |*Alum |5| AC AC John AC 
socket; Pruneau Motor Sales, Paw- | Graham Cust. 8 | 4300 127 | Own | F | Bish-Bab 3°4x4% | 322 541 | 36. @ * 16 | | 
Soaieet’ ‘aan: (| coe — Bi 6x4 % 41 | 36.45 | 120@3200 *Alum |5| AC AC/{ John AC 

SOUTH CAROLINA : | Own | F | Bish-Bab 358x444 | 322 5.41 | 36.45 | 120@3200 ‘*Alum | 5 | AC AC | John AC 
cNash—George W. Gilbert Motor | Hupmobile Cea . 3200 | 119-126 | Own vij— 2%x4% | 213.8 5.80 | 242 | 80@3600| Alum |5|— Ste | Mar AC 
your Charleston. —T, — wn V a 3%4X4% 211.6 5.10 25.35 | 70@3200 | Alum 4/— Ste | Str _ 
§ TH DAKOTA | Hupmobile Cen 8 | —— se Own | V Pines 276x45 i } ' oa ae 

Reo—H. L. Sherk. Parkston | Hupmobile Cc | 3725 Own | ¥ | Ko sxX4%% 240.2 5.20 26.45 90@3200 | Alum | 5 Ste Str 
* 2 ’ . , epee | 4% 268.6 5.20 | 288 100@3200 | CI | 5 Pur Gas | Str Yes 

Graham-Paige — Casey Hardware Hupmobile H and U! 4000 | Own | —! No 1 met 

Company, Kennebeck. | - ! Lae 312xX4% | 365.6 5.20 | 39.2 133@3400 | Alum |5/ Pur Ste. Str AM 
TENNESSEE | Jordan St. Line = 3590 | 120 | Con | V | Bish-Bab 27%%x4% | 246.7 5.10 | 26.5 80@3000 |*Alum | 5 | Ste AC | Str AC 
se nrabom-Palge — Pain Brothers | JoTa’n_G. Ninety 8) 3600 125 | Con | V | Pines 3 x4% | 2686 5.10 289 8573200 “Alum _5/| Ste Ste Str AM 
r Company, Morristown. La Salle 4645 *201 Own | V | Yes 5 « 1g | pas 

Natta Mime | ss | own |v |S Shean [se | Sie | ol | some aL st ee oe | coe 
pany, Ogden. — — ? | — a ine | : i 248x4% | 211.2 | 5.25 | 25.4 | 84@3400 | Alum |5|AC AC/|Sch AC 

4 WEST VIRGINIA meme te | — i Pines | 3y%sx4% | 303.2 | 5.50 | 32.5 | 110@3400 | Alum |5/AC AC|Sch AC 

Nash—Point Pleasant Moto |Marmon Big Eight! 4363 202 | Own V | Pine YY ¥, 

. otor Sales,! S 3%x4% | 315.2 5.50 | 33.8 | 125@3400 | Alum | 5 | AC AC | Sch AC 
Point Pleasant; A. K. Lusk, Mul- | Marmon-Roosevelt | 2833 *172 | Own’ § V | Dole | 2%x4% | 201.9 | 5.25 | 242 | 77@3400 | Alum | 5 | — — | Str AC 
lens. | Marquette 30 3076 114 | Own | V _| Bish-Bab 3'%x4% 212.8 | 5.20 | 23.4 6714@3000 | CI 4 AC. AC/|Mar AC 

Reo—Croston Motor Company,| Nash Single Six 2850 114%4| O V ines : : 

Morgantown. "| [ee 2 | gen) secedt aoe | Pines 3%ex4% | 201.3 | 5.00 | 23.4 | 60@2800 *Alum |7|/ AC AC {Car AC 
WISCONSIN Nash Tele 4 . ion) 4| Own | V | Pines 3%3x4% | 242 5.00 | 27.3 | 74@2800 *Alum |7!|AC AC !|Mar AC 
Nash—Joe Greenbeck, Lone Rock. | g. -133_ | Own | V | Pines 3%4x4'% | 298.6 | 5.25 | 33.8 | 100@3200 |*Alum |9| AC AC/|Mar AC 
=—=1 EA L ER en = | a | oe |e | Fe 3iex3% 2510 5.00 | 378 | 85@3200 | CI 3|— AC 'Mar AC 
| a ieX4's 197.5 5.20 24.4 62@3000 | CI 4; AC AC | John AC 

| Packard 726-733 4255 | 127'2-134%4; Own | V | Own | 33%—x5 32 y 7 

2 0 — / 32. « s.| 

‘Packard 740-745 | 4560 | 1404-1454) Own | V | Own 3x5 | 3848| — | 392 | 10603200 *Alum |9| Pur Yes| Own Own 
DOINGS | Peerless St. 8 3642 118 | Own V | Bish-Bab 27%x4% 246.0 5.00 26.45 8573200 |*Alum |5| Pur AC|Sch AC 
——— —————' | Peerless Master 8 | 4521 125 | Own’ V | Bish-Bab 3%sx4% 322 5.00 364 115@3200 *Alum |5| Pur AC! Sch AC 

Chicago, July 7.—Community Mo- | peerless, Custom 8 1 4900 | 138 | Own V__ Bish-Bab 3%x4"% 322 =—5.00 | 364 +=—1203200 “Alum |5| Pur AC! Sch AC 
tors, Inc., distributor of Oakland- | Pree arrow oo ps 132 | Own | V | Yes 3%x4% 340 5.07 | 36.45. 115@3000 ‘Alum |9/| Yes Yes Str Un 
Pontiac motor cars in this territory, | pierce. 139 | Own | V | Yes 314x4% | 366 5.07 39.2 | 125@3000 *Alum _9/| Yes Yes Str Un 
has just purchased: the Morton Auto | Plerce-Arrow 126 | 4831 144 | Owh | V | Yes 3%4x5 385 5.07 39.2 132@3000 '*Al 9/\¥Y Yes | Str Un 
Sales, retail dealer for these lines. | Pierce-Arrow 125 | 4304 134 | Own VY vay | an8 ‘on | oat te a oe 28 
The store of Morton Auto Sales will | Plymouth 2595 “167 | Own Vv) — caeae | at | ail el eel il 
be operated as a branch of one Pontiac | 2695 110 pw ey 3°%x4% 196 4.60 21.03 48@ 2800 | Alum | 3 | — Yes | Car Un 
munity Motors, Inc., giving this | jo 7s —— = —— V__Var 3:%xX3% 2000 490 263  60@3000|S St |3|— AC. Mar Own 
firm an establishment in the heart | Con | V | Dole by X , : as . — ] 
of Chicago’s automobile row ‘at 3323 Reo 20 | 3700 120 | Own’ V_ Bish-Bab 3 5 aans a 3 > fon Alum | 7 ye Un 
South Mighigan Ave Reo 25 | 3795 6 |\oun | ¥ me a 3%4x5 268.3 | 5.30 27.3 8073200 | Alum |7| Han — | Sch Un 

eich Se Wt, he) Ge =o jomivjwe 3x5 268.3 5.30 273 803200 | Alum |7/ Han = — | Sch Vn 

Grand Rapids, Mich, July 7 ee | s | 3 x4% | 268.6 | 5.09 | 288 | 10073400 "Alum 5 Yes AC | Zen A 
(UTPS).—Announcement was made Studebaker Six 2950 | 114 Own V_ Dol G ! — 
here of the organization of J Ry ven Studebaker Dict. 6 3080 | 115 Own | V Dole 3% x6% 205.3 5.25 25.4 70a 3200 cI | 4! Pur Ste | Sch 
Abfalter, Inc., as western Michigan | Studebaker Dict. 8 | 3095 | 115 | Own V_ Dole S%x4% | 221.4 | 480 | 270 | 6803200| CI |4/ Pur AC|Sr =— 
distributor for the Hupmobile Com- | Studebaker Com. 8) 3310 | 120 | Own! V : Pin area | 3510,| S00 | 208 new (oe 18) oe | = 
pany. The new firm will have head- | Studebaker Pres. 8 *4110 | 125-135 Own vy pines Srex4% | 250.4 | 5.10 | 30.0 | 80@3500 "Alum |9| Han AC | Str AM 
quarters in the former Goldner | Stutz 4718 | 13414 145 y doa i ines 312x4% | 337 5.05 | 39.2 115@3200 |*Alum | 5 | Han _ AC | Str AM 
plant on Lake drive. Viking Eight 3620 - oa rs C | Yes 3%4x4% | 322 5.25 | 36.5 80@3300 |*Alum | 9 | Wal Gas | Zen AM 

: o wn V Yes 3 82x%3 5% 25) 26 4 T !3 | Own AC | John AC 

p. “Melghen, local Fdson Essex and | Windsor 6-69 (3195 [120 Con Dote Oa WCE a : 

acka Fe gg ho ~Essex and | Windsor 6-72 2930 120 | 275x4% | 185 5.00 19.8 47.5@2600 |*Alum |4|AC — | Str - 
Packard dealer, has opened a sales | yw; > Con V_ Dole 3°%%x4 215 4.94 | 27 4 *A) 7} AC — | Str — 
and service room at Carmichaels, | Windsor 6-77 | 2930 120 | Con V_ Dole a, ‘ ioe | ooo joe 

Pa. Thomas H. Morris will be in| Windsor 8-85 | 3600 | 125 | Con V | Dole ae 4.94 | 27.3 | 66@3200 |*Alum | 7 | AC — |. a 
Ai Windsor 8-92 3600 | ms ion jv | on 3 x4 | 269 5.00 | 288 | 88@3200 *Alum | 5&| AC Gas | Str a0 

“slip Whippet 96 A | 2412 1034 Own | V Nn 3 x4% | 269 5.00 288 | 88@3200 ‘Alum |5|AC Gas/| Str A 

one tine” Sele ee bs | Zoeeee SA | 2088 112%| Own |v Dole pepe be 2.) om ae oa aoa a ; | No Tl | Til 7 
Jonce O. Clow, has opened for busi. | Willys Six 98-B 2641 | 110 | Own | V | Var es eee = Ti j 
ness at 1114 Northeast 2d Ave. | Willys 8-80 3114 120 Con Vv Ye hy of 198 5.56 | 253 Sosee | OF + ay za bo Ls 
The company will ‘specialize in the Willys-Knt. 66-B | 3934 120 | Own | V Var Six = 245.4 | 5.40 | 31.25 | 80@3200 | CI jj aim = 
buying and selling of used motor Willys-Knt. 87 2989 | 11215-115 | Own | _ 3°sx4% | 255 5.50 | 27.3 8703200 \*Alum |7 | Ski Til | Til Til 
ey ane will operate a complete re- | —— eckenice ie ola a el as I tis V | Yes 218x4% | 177.9 | 5.88 | 20.7 55@3000 |*Alum | 7 | Ski Th 30 Til 
pair station. ee oo ee 

Springfield, Wl, July 7.—The ABBREVIATIONS “ae Pur, Purolator; Wall; *Bendix starter drive used. | Corporation. *Bendix front; own rear. 
Souders Motor Sales, 834 East Weight—*On Stuaenaker 135-1n. wheel * Handy; AC, AC Spark Plug Com- Clutch—Borg, Borg & Beck; Br-L, Brown- | R Serings—S, semi-eliptic; El, full 
Washington St., has taken this ter base 4,305 pounds. On Elear 140 4375 P&DY: Skinner; Ste, Stewart-War-| Lipe; Rock, Rockford Machine; Russ, | ®¢*F S»rings—s, Pee 
ritory for the Auburn. porte — pounds. Austin Standard Coupe . wa Russell; Long, Long Clutch Co. | eliptic; Cant, semi-cantilever. 

, iw eee m ‘uel Cleaner--AC, AC -|l¢ _ wer 4. baa . | Spri Shackles—Tryon, Tryon Spring 

Fort. Wayne, Ind., July 7 -Ray- ag ag — length of chassis Pany; Sunedinien cs Se — oo by i — ee gn aac B, hat block; 
mond H. Bueter has became sole Engine Moke Con, Continental; Lyc, Ly- Warner; Tillotson. *Three ae fees spesd gear nels on chou Chain; Faf. Fafnir; O-N, Henry Mfg. Co., 

re : : ; : ; Sg A: are available f ; ’ . 
ns ea 614 Chast Weenie Fan Belt Type—V, V-type; F, flat; C, cone. Oaghuneter . m,, Wesson Sehabier: aur Warner Corp. 2 ued * — ne = —s - 1-Z, 
Boulevard, having absorbed the in- | T¢rme*tat—Bish-Bab, Bishop & Babcock; | Stromberg; “DL, Detroit’ Lubricator; | Universals—Un P. Detroit Universar prod- | Chassis Ludsicator tient Se 
terests of the Bueter-Schrim Dole, Dole Co., Chicago, I ohn, Johrson; Til, Tillotson. Lor ae el eg RO tic; Bijur, Bijur chassis lubricator; 
‘ p Auto ‘ : Alr Cle: ps ; ration; MM, Mechanics Universal Joint matic; Jur, J 
Company. The company handles |* Pines, Pines Winterfront; Var, Various eaner “AC, AC Spark Plug Company; Company, Rockford, Il.; Cle, Cleveland; Cen, ceniral magazine. 
Oakland, Pontiac, Oldsmobile and ao L head; H. hori mi Tillotee oe ees eee eee cS anh Columb Sal, S ifsb r | ‘Tiger SOtudebaker 336-te. chassis sae 
ata “1 . : . - } a xle—Col. mbia; Sal, Salisbury;; «* pars i . 5 
Viking cars. ir cone tee ee valve. Front Ene Eetve—Link. tak Belt; Tex, oe Clark Equipment Company; Tim, | Peckard 733 care equipped WEA CElem 
4 cir- 2 - Cel, : Ra amsey; nken. 
Seattle, Wash., July 7—P. N. Ir- culation. ; Whit, Whitney Chain: Diam,’ Diamond Steering Gear—Gem. Gemmer; Ross Geas | 
win of Seattle, where he has been, Piston Material—*Alum, aluminum with Chale: V Various makes of chains;| and Tool QGompany: Sag, Saginaw; | Ife) 6. Wie) t a1 Ase Oh TOE) le ee 
im motor car circles for several, ‘DY0" struts; Alum. aluminum siley; Gl,| YSr-G. Various makes of gears. aie a! §8 YN THE AUTOMOTIVE DAY 

ke S : : ; . : ition, G Sts - a roit, ch.; ar, ar . | ’ ie ‘ 

years, has been appointed Austin ea ute tite. Dele, ye ee NE | Brakes—H. byaraulic; M, mechanical; | NEWS BRING RESULTS 


dealer for this territory, 


MAJOR SPECIFICATIONS AND MECHANICAL DETAILS — 

























































































| Compression Ratio—*Optional on the Au- 


| burn 


North East; Dyn, Dyneto. 





8D, 





steeldraulic; 


Bendix, Bendix Brake! 
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OF PRESENT AMERICAN PASSENGER CAR MODELS — 













































































=] zt n e | 

i=] i) 2 & - | 

~ £ | & = | e |e. 
Make and Model ee 38 +a 4 ® io : 2 e| $ =. | gs | #< . 

4 = Sw = ce = $s ea | = | @.2 
z 5 4 © e © £ | & 
\E6 EE o 6/168 51 8 | alé 36! ae | aa |58 I 7 
Auburn 6-85 | Link Vel-R |*Del-R Long | War 3 UnP|Col %| 49 |H Ross | S 56% | Own | Bijur | 18x5.50 
Auburn 8-95 | Link Del-R |*Del-R Long | War 3 UnP|Col %| 47 |H Ross | 8S 56% | Own | Bijur | 18x6.00 
Auburn 125 | Link Del-R |*Del-R Long | Detr 3 UnP|Col %| 445|H Ross | S 56% | Own | Bijur | 18x6.50 
Austin Gear Aut-L |*Aut-L Rock | War-G 3_ Spic | Sal 5.25 | Mech Say B| Cant Own Zerk | 18x3.75 
Blackhawk 6 | Link Del-R | Del-R_ Borg | Detr 4 UnP | Sal %| 475 |H Gem | 8 60 | Own | Bijur | 31x6.00 
Blackhawk 8 | Link Del-R |*Del-R Borg | Detr 4 } = | + ll - | 2 | ~! = : = | a | rey | a 
Buick 40 Tex Del-R |! Del-R Own | Own 3 wn | Me 54 | ag | Own | Al- | 29x5. 
Buick 50 and 60 | Tex Del-R | Del-R Own | Own 3 Own | Own % | 445 | M Sag | S 58% | Own | Al-Z | 19x6.50 
Cadillac 353 | Chain Del-R | Del-R Own | Own 3 Spic | Own % | 5.08 | Own-M Own]! S60 | Own | Alem | 19x7.00 
Cadillac 452 | Chain Del-R | Del-R Own | Own 3 Spic | Own % | 439 | Own Own | S 60 | Own | Alem | 19x7.00 
Chevrolet | Var Del-R |*Del-R Own | Own 3 Own.| Own % | 3.82 |M Own | S 54 | Tryon | Alem | 19x4.75 
Chrysler 6 { Chain Del-R | Del-R Own | Own 3 UnP | Own #| 47 | H War | S 53% | Tryon Al-Z 19x5.00 
Chrysler 77 | Chain Del-R | Del-R Own | Own 4 UnP | Own %/| 382|H Ross | 8 58% | Rub B | Al-Z | 18x6.00 
Chrysler 70 Chain Del-R | Del-R Own | Own 4 UnP | Own %| 3.82/|H War S 57% | Rub B | Al-Z | 18x5.50 
Chrysler 66 Chain Del-R | Del-R Own | Own 3 UnP | Own % |] 4.70|H War S 54% | Rub B Al-Z 18x5.50 
Chrysler Imperial Chain Del-R | Del-R Own | Own 4 UnP | Own % | 3.77|H Ross | S 58% | Rub B Al-Z | 18x7.00 
Cord (Fr. Wh. Dr.) | Link Del-R |*Del-R Long | Det3 UnP&MM | Col F | 441!4H Gem | S 62 | Own. Bijur 18x7.00 
De Soto 6 Chain Del-R |*Del-R’ Borg | Own 3 UnP | Own 2; 47 |H War | S 53% | Tryon Al-Z 19x5.00 
De Soto 8 Chain Del-R | Del-R ~~ Borg | Own 3 UnP | Own %| 49 |H War | S 54% | Rub B | Al-Z | 19x5.25 
Dodge Six D D Chain Del-R | Del-R_~ Borg |Own3 UnP/| Own %/| 49 | H War | S 53% | Tryon Al-Z | 19x5.00 
Dodge 8 Chain Del-R | Del-R_ Borg | Own 3 UnP/|}Own%| 46 |H War | S 54% | Rub B Al-Z 18x5.50 
Durant 6-14 Chain Aut-L |*Aut-L Borg | Own 3 Spic | Own %| 44 sD Own | S 55 Tryon Alem | 29x5.00 
Durant 6-17 Chain Aut-L |*Aut-L Borg | Own 4 Spic | Own % | 3.72';S D Own | S 55 Tryon Alem | 29x5.50 
Elcar 6-75 T Link Del-R |*Del-R Long | War-G 3 Spic|Sal “2 | 488 7H Ross | 8 53% | Belt | Alem | 29x5.00 
Elear 140 and 130 Link Del-R |*Del-R Long | War-G4 Spic | Sal %| ...|H Ross | S57 | Belf | Alem 30x7.00 
Elear 8-95-96 Link Del-R |*Del-R Long | War-G3 Spic| Sal % | 490|H Ross | S 56 | Belf | Alem | 29x5.50 
Essex Chain Aut-L |*Aut-L Own | Own 3 Spic ;Own % | 54 | Bendix Gem| S 54% !| Own Alem 19x5.00 
Ford A Cel ‘Own |*Own Own | Own 3 Own |/Own % | 37 'M Gem | 5 Tr | Own TAl-2Z | 19x4.75 | 
Franklin 145 | Ram Del-R |*Del-R Br-L |*Detr 4 Spic {Own “| 4.54/H Gem | El 42 Nore Al-Z | 19x6.50 
Franklin 147 | Ram Del-R |*Del-R Br-L | War-G 3 Spic Own % 454 /H Gem | El 42 None Al-Z | 19x6.50 
| | | 
Gardner 136 | Link Del-R |*Del-R Borg | War-G 4 Spic| Col “%; 445 |H Ross | S 54 | O-N Alem 29x5.50 
Gardner 140 | Link , Del-R |*Del-R Borg | War-G 3 Spic| Col % | 445/)H Ross | S 54 O-N | Alem | 29x5.50 
Gardner 150 | Link Del-R |*Del-R Borg | War-G3 Spic| Col %| 445|H Ross| S57 | O-N | Alem /| 30x6.50 
Graham Sid 6 | Link Del-R |*Del-R Long | War-G3 UnP| Cla % | 47 |H Ross | S 54 -, Tryon Al-Z | 19x5.00 
Graham Spl. 6 | Link Del-R |*Del-R Long | War-G4 UnP! Sal % | 391!H Ross | S 54 | Tryon | Al-Z 18x5.50 
Graham Std. 8 | Link Del-R | Del-R' Long | WC 3 UnP | Sal %| 445|H Ross| S56 | Rub B Al-Z 18x6.00 
Graham Spl. 8 | Link Del-R | Del-R’ Long | War-G 4 UnP | Sal %| 3.90)|H Ross | S 56 Rub B | Al-Z 18x6.00 
Graham Cust. 8 | Link Del-R | Del-R Long | War-G 4 UnP| Cla %| 364!H Ross | S 58 Own | Bijur 19x6.50 
Graham Cust. 8 | Link Del-R | Del-R_ Long | War-G4 UnP |Cla % | 392|H Ross | S 58 | Own | Bijur 19x6.50 
Hudson Super 8 | Chain Aut-L |*Aut-L Own | Own 3 Spic | Own % | 46 | Bendix Gem| S 54% | Own | Alem | 18x5.50 
Hupmobile Cen 6 Chain Aut-L Aut-L Borg | Detr 3 — | Sal fo | 8 D Ross | S 53 —— Al-Z 19x5.50 
Hupmobile Cen 8 Chain Aut-L | Aut-L Borg | Detr 3 — | Sal — :SpD Ross | S 52%, | —— Al-Z 19x5.50 
Hupmobile C | Chain Aut-L |*Aut-L Long | Detr 3 UnP | Own %/! 436/SD Ross | S 54 Own | Alem | 31x6.00 
Hupmobile H and U_ | Chain Aut-L |*Aut-L Long | Detr 3 UnP | Own % | 407|;SD Ross | § 57 Own | Alem | 19x6.50 
Jordan St. Line 80 Chain Aut-L |*Aut-L Long | War-G3 Cle; Col %| 49 |§H Gem | S 55% | O-N Alem | 28x5.50 
Jordan Grt. Ninety 8 | Chain Aut-L |*Aut-L_ Long | War-G3_ Cle/ Col ‘% | 425 H Gem | S 55% | O-N Alem — 30x6.00 
La Salle 340 | Chain Del-R | Del-R Own | Own 3 Spic | Own % | 454 | Own-M Own)! S 58 Own Alem 19x6.50 
Lincoln | Chain Del-R | Del-R Own | Own 3 Spic | Tim F 458 Bendix Gem| S60 | Own Alem | 20x7.00 
Marmon Eight-69 | Diam Del-R |*Del-R' Rock | War-G3 Spic {| Sal %j| 49 | Bendix Ross| S 56% RubB | Al-Z | 29x5.50 
Marmon Eight-79 | Diam Del-R |*Del-R Rock | Detr 3 Spic | Sal %| 47 | Bendix Ross; S | Rub B | Al-Z | 31x6.00 
Marmon Big 8 | Diam Del-R |*Del-R Rock | War-G4 Spic | Sal % | 445 | Bendix Ross} S60 | RubB | Al-Z | 31x6.50 
Marmon- Roosevelt | Diam Del-R |*Del-R Rock | War-G3 Spic |Sal %/| 49 Bendix Ross | S 54% | Tryon | Al-Z | 29x5.50 
Marquette 30 | Link Del-R | Del-R Borg | Mun 3 MM | Own % | 454 | M Sag | S 54% | Tryon | Al-Z | 28x5.25 
Nash Single Six | Cel Aut-L |*Aut-L Borg | Own 3 Fab | Own %| 47 |SD Ross | S 50% | Tryon Alem A; 29x5.00 
Nash Twin Ig. 6 Cel *Aut-L |*Aut-L Borg | Own 3 Own | Own 2 | 45 | Bendix Gem! S 54 Own Bijur 29x5.50 
Nash Twin Ig. 8 | Diam *Aut-L |*Aut-L Borg | Own 3 Own | Own % | 45 | Bendix Gem| S 56% | Own Bijur | 31x6.50 
Oakland V-8 Chain Del-R | Del-R Own | Own 3 MM | Own % | 442 | M Sag | S 54% Tryon Al-Z 28x5.50 
Oldsmobile | Var Del-R | Del-R Borg | Mun 3 UnP | Own % | 4.54 | Own Sag S 54% | Tryon | Alem 28x5.25 
Packard 726-733 | Chain NE |*Dyn Own | Own 4 MM | Own 2 | 4.38 | Bendix Own | S 56 Own | Cen *20x6.00 
Packard 740-745 ; Chain NE |*Dyn Own | Own 4 MM | Own % | 4.38 Bendix Own | S 62 Own | Cen 19x7.00 
Peerless St. 8 | Link Aut-L | Aut-L cok | War-G 3 Spic | Sal % | 47 | Bendix Ross| S 56%; Rub B | Alem 29x5.50 
Peerless Master 8 | Link Aut-L |*Aut-L Rock | War-G 4 Spic | Sal % | 4.45 | Bendix Ross | S 60 Rub B Alem 31x6.00 
Peerless Custom 8 | Link Aut-L |*Aut-L Rock | War-G4 Spic | Sal %| 445 | Bendix Ross/| S 60 Rub B Alem 31x6.50 
Pierce-Arrow 132 | Chain Del-R | Del-R’ Long | Own 4 Spic | Own % | 4.58 | Bendix Gem | S 60- , Faf Ai-% 19x6.50 
Pierce-Arrow 139 | Chain Del-R | Del-R_ Long | Own 4 Spic | Own % | 442 | Bendix Gem| § 6f Faf Al-Z 18x7/00 
Pierce-Arrow 126 | Chain Del-R | Del-R' Long | Own 4 Spic | Own % | 442 | Bendix Gem! S 60 Faf Al-Z 18x7.00 
Pierce-Arrow 125 | Chain Del-R | Del-R Long | Own 4 Spic | Own % | 4.08 | Bendix Gem]! S 60 Faf Al-Z 18x7.00 
Plymouth | Cel Del-R |*Del-R Rock | Own 3 Own | Own % | 43 H War | S 53% | Tryon Al-Z 19x4.75 
Pontiac | Chain Del-R | Del-R Own | Own 3 MM | Own % | 442/M Sag! S 54 rryon Al-Z | 29x5.00 
Reo 15 Link Del-R | Del-R Borg | War-G 3 Spic | Sal % | 445; Ross | S 56% , Rub B Al-Z | 18x5.50 
Reo 20 | Chain Del-R | Del-R- Russ | Own 3 Detr | Own % | 407|H Ross | S 55 Rub B Al-Z 18x6.00 
Reo 25 | Chain Del-R | Del-R- Long | Own 3 Detr | Own % | 442|H Ross | S 55 Rub B Al-Z | 18x6.50 
Ruxton (Fr. Wh. Dr.) Link Aut-L | Aut-L Long | Own 3 Own | Own | 425 | H Gem | S 55 Own | Alem 31x6.00 
Studebaker Six Whit Del-R |*Del-R Long | War-G 3 Spic | Own % | 4.78 | Bendix Ross S 54 Tryon ieee 195 25 
Studebaker Dict. 6 Whit Del-R | Del-R Long | War-G 3 Spic | Own 2 | 4.78 | Bendix Ross! S 54 Own Alem 19x5 50 
Studebaker Dict. 8 | Var G Del-R | Del-R- Long | War-G3 Spic | Own %, 5.11 | Bendix Ross| S 54 Own Alem 19x5.50 
Studebaker Com. 8 | Var G Del-R | Del-R Long | War-G 3 Spic | Own %/| 4.7 Bendix Ross | S 54 Faf Al-Z 19x5.50 
Studebaker Pres. 8 | Var G- Del-R | Del-R_ Long | Own 3 Spic | Own % | 431 | Bendix Ross} S60 | Faf Al-Z |*20x6.00 
Stutz M | Link Del-R | Del-R Borg Detr 4 MM | Tim ‘'% 4.5 H Gem | S 62% | Own Bijur 32x7.00 
Viking Eight Whit Del-R | Del-R Borg | Mun 3 MM | Own % 4.63 | Bendix Sag | S58 | Tryon Alem 30x6.00 
Windsor 6-69 Chain Aut-L |*Aut-L Borg | War-G3 MM | Col ‘*% 49 |H Ross | S 54 | O-N | Alem 29x5.25 
Windsor 6-72 | Link Del-R |*Del-R_ Borg | War-G3 MM /|Col %/| 49 §H Ross | S 54 O-N | Alem 29x5.50 
Windsor 6-77 Link Del-R |*Del-R Borg | War-G4 MM /|Col %| 39 |H Ross | S 54 O-N | Alem 29x5.50 
Windsor 8-85 | Link Del-R |*Del-R' Borg | War-G 3 MM §Col % | 463 |H Ross | S 54 Own | Alem 31x6.00 
Windsor 8-92 | Link Del-R |*Del-R_ Borg | War-G 4 MM (Col %/| 39 |H Ross | S 54 Own Alem 31x6.50 
Whippet 96 A Chain Aut-L |*Aut-L Borg | Own 3 MM | Own % | 4.55 *Bendix Own/| S 49% | Tryon Alem 19x4.75 
Whippet 98 A | Chain Aut-L *Aut-L Rock | Own 3 MM | Own % | 4.55 |*Bendix Own] S 53 Tryon | Alem | 19x5.00 
Willys-Six 98 B | Chain Aut-L *Aut-L Borg | Own 3 MM | Own % 409 | Bendix Own | S 49% | Tryon | Alem 19x5.00 
Willys 8-80 Chain Aut-L | Aut-L_ Borg | Own 3 MM | Own % | 44 | Bendix Ross| S | Tryon | Alem | 19x5.50 
Willys-Knight 66 B Chain NE |*NE Rock | Own 3 MM | Own % | 46 | Bendix Ross| S 57% | Own | Bijur | 19x6.00 
Willys-Knight 70 B- | Link Aut-L |*Aut-L Rock | Own 3 MM | Own % | 4.89 *Bendix Own S 53 : Tryon Alem 195.50 
Willys-Knt. 87 Chain Aut-L \*Aut-L Rock | Own 3 MM Own % 489 | Bendix Own! S 53 Tryon | Aieee 19x35 55 
/sion granted the Macomb Trans- Des Moines, Ia., July 7.—H. M. 








Bus Field Activities 








Columbus, O., July 7 (UTPS)— 
The application of the Central Lines, 


and a line between Dayton and Os- 
| born. 


Inc., of Xenia, O., to extend its bus | 


line from Xenia to Dayton has been | 


overruled by the Ohio Public Util- 
ities Commission. The application 
was opposed by the Dayton-Xenia 
Railroad Company, operating a trac- 
tion line between the two cities. The 
company 
operates a bus 


Springfield, IL, July 7—On mo- 
|tion of the Burlington Transporta- 
{tion Company, coach operating | 
|subsidiary of the Chicago, Burling- 
ton & Pacific Railroad, petition for | 
permit to operate motor buses be- | 


apd Chillicothe with a branch line | been dismissed by the Illinois Com- 
between Jamestown and Springfield merce Commission. 


The commis- 


| points 


| portation Company six months ex- 


tension upon inaugurating service 
between Havana and Macomb be- 
cause the road between these two 
is still under construction. 
The Nokomis Bus Line. Inc., has 
been granted until September 27 to 


that has been under construction 


making the application|tween East Burlington and Peoria,|for several months and which was | 2 1SeS 5 
- .- Xenia | via Monmouth an Galesburg, has | planned by Architects Marr and | Union Pacific's territory: The roads | shares 


Holman of this city, has opened at 
6th Avenue and Commerce Street. 





Havner, former attorney general] for 
Iowa, has closed leases upon site on 
the east side of 5th Avenue between 
Keosaqua Way and Grand Avenue 
for the new bus terminal which is 
being launched by a recently or- 
ganized holding company. 


Omaha, July 17.— The Nebraska 
| State Railway Commission has or- 
|dered the Union Pacific buses to 


|begin service on its Hillsboro- | 
|Mattoon route. 

Nashville, Tenn., July 7.—-The 
Nashville Union Bus’ Terminal 


| Stay out of the Chicago, Burlington 
| & Quincy's territory, and the Bur- 
|lington buses to stay out of the 


|plan to use interchangeable tickets 
| between common points. 





{IN THE ACCESSORY 
AND SERVICE FIELD 


New Brunswick, N. J., July 7.— 
|Edgar Campbell, formerly of 60 
| Easton Ave., announces the removal 
|of the accessory and tire business 
'to French and New Streets and 


|changing the name to Campbell- 
} Tydol Service Station. The concern 
| will handle Goodrich tire sales and 
| Service and a complete stock of ac- 
' cessories. 











San Francisco, July 7 (UTPS).—J. 
|W. Thomas, executive vice-president 
|of the Firestone Tire and Rubber 
| Company, and Russell_A. Firestone, 
| Vice-presidenf and second son of 
|; the company’s head, are in San 
| Francisco on a business tour of the 
| west coast, and express sound satis- 
| faction in connection with business 
| conditions and prospects. The noted 
officials of the Firestone firm are 
| guests of G. McNeil, manager of the 
|San Francisco branch of the Fire- | 
stone Company, and are holding a 
series of conferences in San Fran- 
|cisco with Firestone officials from 
jhorthern California, Oregon and 
| Washington. The two Akron offi- 
| Cials are accompanied by R. J. Cope, 
vice-president and general manager 
| Of the Western Firestone organiza- 
‘tion, and R. C. Tucker, vice-presi- 
; dent and general sales manager. 


Utica, N. Y., July 7—The Newell 
| Radiator Company has moved its 
| business from Elizabeth Street to 
Broadway, where it will have larger 
space. The firm has announced the 
purchase of a large plant on Broad- 
way, where it will continue the 
manufacture and repair of radiators 
for automobiles on an _ extensive 
scale. The firm will also manufac- 
ture heating units for cars and 


buses. W. J. Newell, a pioneer in 
the radiator field, is head of the 
concern. 


Jersey City, N. J., July 7—The 
| West Bergen Service Station, Inc., 
| 115 Jackson Ave., this city, has been 
chartered with a capital stock of 
$125,000. Anasetasia Casey, Robert 
E. Erickson and Fred Erickson are 
the directors. 





| Orlando, Fla., July 7.—QOrlando 
Tire Company, which proposes to 
deal in automobile accessories, has 
| been incorporated here with a capi- 
| tal of fifty no par Value shares. The 
board of directors is composed of 
fem Rice, N. B. Boyer and J. F, 
| Boyd. 


Bridgeport, Conn., July 7.—Ban- 
croft & Bradstreet, Inc., Willard 
Battery dealer, and the Miller Tire 
Service, Inc., both of this city, have 
been merged, according to an- 
nouncement by F. C. Bancroft. The 
concern will handle not only sales, 
but also warehouse distribution of 
Miller tires for Fairfield, New 
Haven, Litchfield and Middlesex 
counties. 


Jersey City, N. J., July 7.—The 
Sterling Corporation, 75 Montgom- 
ery St., this city, has been formed to 
deal] in tires, supplies, etc. Capital 
stock authorized is 5,500 shares of 
no par value. The incorporators are 
Alberta Klein, Herbert Brenner and 
‘Albert Barber. 


Utica, N. Y., July 7.—W. F. Scheid- 
erick, proprietor of the Stanley Car 
Washing Station, anmogf&tces_re- 
moval of the business to 407 Man- 
deville St. In addition to car 
washing, the Stanley Station also 
features greasing, oil changes and 
tire repairing. 


North Bergen, N. J., July 7.—The 
Peerless Rubber Company plant, 
subsidiary of the United States Rub- 
ber Company, located in the New 
Durham section of North Bergen, 
has been sold to a New York syndi- 
cate headed by John Gatti. The 
price is said to be in the neighbor- 
hood of $600,000. The property has 
railroad sidings and is 100 by 400 
feet. The Peerless Rubber plant 
{was established forty years ago but. 
for the last ten years has been gen- 
erally idle. At one time a _ well 
known make of automobile tire was 
manufactured at the plant for the 
United States Rubber Company. 


Oakland, Cal., July 7 (UTPS).— 
Chase & Terry, Ltd., has been or- 
ganized as a $200,000 tire and auto 
accessories firm, to be located in 
Oakland, with R. H. Chase as presi- 
‘dent. The State Corporation De- 
| partment has authorized the firm to 
} issue 1,200 shares of common stock, 
par value $25°a share, the Chase 
|}and associates in payment for their 
co-partnership business owned by 
them; to sell three qualifying shares 
common to directors; to sell 1,200 
preferreq at par, $25 a 
| share, and 300 shares common steck 
to preferred stockholders at par. 
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HOLIDAY REPAIRS BOOSTED 


SEATTLE JOBBERS’ BUSINESS: 


June Sales Showed Increases All Along the Line 


Over April and C 


With 1929 


EATTLE, Wash., July 7.—As is always the case, just 
before a holiday, repair shops and service departments 
were busy before the Fourth, which meant jobber sales 


gained. The spurt with the 
automotive row. ( 
month business was on the in 


An analysis of representative 
jobbers shows a very satisfactory 
month. With many the month 
started slow, but general business 
was well ahead of May when the 
totals were summed up, and the 
comparison with June of 1929 was 
satisfactory. 

The touring season is at hand. 
That helps. In July the trade looks 
for a good, although not a big, 
month. The fruit crop is good and 
furnishing employment to thou- 
sands. pples, not too abundant, 
but extra fancy. Soft fruits, ex- 
cept strawberries, good. Wheat 
fields near Walla Walla will run as 
high as sixty bushels to the acre. 
In Big Bend country dry weather 
has cut production an estimated 40 
per cent. Within sixty days thou- 
sands more will go to work in lum- 
ber camps, on highways and new 
buildings in Seattle. 


The Federal building, the pro-| 
posed Ford plant, “the construction | 


of Aurora bridge, in Seattle, and 
employment of from 2,200 to 2,700 
men shortly on the Stone & Web- 
ster dam near Wenatchee, Wash., 
where a new power plant will be 
erected, along the Columbia,~ will 
cut down considerable unemploy- 
ment. All have a direct bearing on 
what the automotive jobber, dealer 
and maintenance man may look 
forward to during the coming 
months. 

The building of the new Great 
Northern-Western Pacific from 
Klamath Falls, Ore., south, will 
also be felt generally in the North- 


west. The Great Northern also 
lans a cut-off from New Rockford, 
B. D., to Lewistown, Mont., whick 


would shorten the main transcon- 
tinental line and open up a rich 
new territory. Much of the pro- 
posed line is already built, but the 
final gap of about 150 miles is still 
open. Northern Pacific has also 
applied to the Interstate Commerce 
Commission to build into Lewistown, 
both applications being set for 
early hearing. Building either of 
these lines would give further occa- 
sion for a feeling of optimism in 
the Northwest. y 
W. L. Strahl, Ballou & Wright, 
Bays the gas war. again breaking 
out in Seattle, is the only unfav- 
orable aspect just now. Parts sales 
are good with eauipment improving 
and body, top and trim business 
much better than a year ago. Oil 
sales are also better, with the en- 
tire month ahead of May and com- 
paring satisfactorily with a year ago. 
John . Baisden, Burd Ring 
Sales, says the ring business is very 


g : 
Lelin Sales Company has added 
hew salesmen and reports business 


good. 

Solon Grinding Company has 
found brisk business in connecting 
rods and motor grinding, with gains 
accelerating toward the end of the 
month. 

Siegrist Equipment says brake 
lining is the leading item, with shop 

, equipment also in keener demand. 

E. W. Ingalls of Northwest Motor 
Parts reports June a little better 
than May and on a par with a year 
AR eed drum and axle business 


g ; 
George Garlick of Garlick Manu- | 


facturing Company is finding it 
difficult to make tire and seat cov- 
ers as fast as requirements. 

Gordon Dickson of Northwest Au- 





In fact from June 20 until the close of the 


ompared Favorably 


shops was felt along Seattle’s 


crease. 


to Equipment has received three 
carloads of Marquette extension 
luggage carriers in the past month, 
which indicates good volume. Lyon 
metal tire covers are also a good 
item, he reports. . 

Al Lilygren of Rocky Mountain 
Service Company reports a $2,000 
gain in business over May. The 
Bendix-Stromberg line was recently 
added py this firm. 


AMERICAN BOSCH 
ADDS NEW JOBBERS 


EW YORK, July 7—The 
American Bosch Magneto 
Corporation of Springfield, Mass., 


announces the following automo- 
tive appointments from June 25 


to July 1 
Service W. B. Lewis 





stations: 





Editor’s 
Column 


OORDINATION of merchan- 

dising and sales promotion ac- 
tivities in line with the existing 
lower level of commodity prices 
are being featured from a retail 
standpoint. Involved in such co- 
ordination are price problems that 
received a great deal of discussion 
while some stores seized upon the 
commodity drops as sales promo- 
tion opportunities. 

Observation shows that stores in 
practically every section of the coun- 
try are constantly improving the 
values they are offering consumers 
as a result of the commodity price 
decline. Many of them are taking 
a mark-up below normal in order to 
maintain sales volume. In other 
words, they are passing on to the 
ultimate cunsumer merchandise 
either at reduced prices or better 
value at the same price. 

“In fact, it is inconceivable that 
with increases in retail volume much 
harder to get because of general 
business conditions that stores should 
not make'‘every possible effort to 
pass savings on to consumers,” one 
executive says. 

“Now, whether a store passes on 
these reductions in lower price lines 
or in better values at present price 
lines is not a question of any great 
importance. The consumer profits 
either way. By maintaining an es- 
tablished price and giving merchan- 
dise of better quality in it, the store 
is adopting a better policy. 

“Certainly in any period of busi- 
ness recession retail stores must of 
necessity increase the percentage of 
sales in lower-price levels in order 
to get business. It is an axiom of 
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Company, 1217 Wick Ave., begs 7 
town, O.; Graystone Garage, 210 
West State St., Detroit Lakes, Minn. | 


Automotive wholesaler: C. & D. 
| Auto Supply Company, 230 West 7th 
| St., Cincinnati. 

| Replacement parts wholesalers: 
|Kirn Auto Supply Company, Inc., 
| 7274 Manchester Ave., Maplewood, 
|Mo.; Berger Motor Parts, 23 North 

State St., Wilkes-Barre, Pa.; Auto- 
motive Electrical Company, 354 
North Gay St., Baltimore. 

Bosch motor car radio service sta- 
tions: Supreme Radio Company, 
2417 West 43d St., Chicago; Morri- 
son Hotel Garage, 416 Federal St., 
|Chicago; Lawsens Service Station, 
1624 State Line Ave., Calumet City, 
|Tll.; South Gate Garage, 7215 Ex- 
change Ave., Chicago. 

Bosch motor car radio dealers: 
Carriger Motor Company, 211 East 
Main St., Hominy, Okla., and Ed- 
ward Goldstein, 1420 Solon St., 
Chicago. 





the retail craft that there must be 
greater promotion of lower-price 


| lines in times like these than when 


there is a greater demand for goods. 

“It is very important, however, 
that a store, with a necessarily sub- 
stantial overhead occasioned by the 
many services it renders, should 
guard against increasing the distri- 
bution of a larger number of trans- 
actions without a corresponding in- 
crease in dollar volume. Its over- 
head is largely dependent upon the 
number of transactions. 

“With an increase in the number 
of transactions, overhead cannot be 
diminished, but expenses can rise 
notably. Should the average trans- 
action fall below a certain figure 
depending on the store, certain and 
heavy loss would be sure to follow. 
This is the fallacy involved in 
throwing price lines overboard.” 

L glass bottles for use in dis- 


L 
A pensing lubricating oil 








A. 4 A. OF SEATTLE, WASH., 
LECTS NEW TRUSTEES 
FOR VARIOUS DIVISIONS 


Seattle, Wash., July 7.—Annual 
election of new trustees of the vari- 
ous divisions of the Automotive 


Maintenance Association has been 
completed by each of the groups. 
The complete list of trustees now 
follows: Repair division, C. T. Graf, 
chairman, William Straker, Foster 
Rickey, Robert Adair, Charles Near, 
R. B. Leader, and H. L. Haugen. 
Gas and oil division W. B. Carr, 
chairman, L. J. Geck, J. C. Davis, 
A. C. Olsen, A. H. King, F. J. Esel- 
tine and E. G. Howell. Storage-gar- 
age division; H. E: Hanna, chair- 
man; N. B. Hutchinson, Frank 
Marino, E. G. Brace, Elmer Deibler, 
and Bruce Griggs. . 
All are prominent in the associa- 
tion, and active workers. A. J. Lily- 
gren is president of the Automotive 
Maintenance Association, with the 
chairman of the various divisions, 
vice presidents; M. C. Hickerson, 
treasurer, and E. Westfield, secre- 
tary. In addition to these those on 
the board of director are John 
| Markley, K. T. Foster, Harry Pres- 
|ton, W. O. Hammer, R. M. Evans, T. 
|C. Nielsen, O. Pederson, J. J. Griggs, 
‘John Mosher and W. T. Morris. 


| 
| 
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| 
| 
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with JEAVONS 


SPRING COVERS 


No rust accumilation—no squeaky or bard 


riding annoys t.otorists whren they use Fabric 
Spring Covers. Made of one piece SPECIAL 
hea\y double coated imitation leather. con 
forming to shape of spring. They cover the 


spring clip and therefore protect the spring's 
vitals. Ask your jobber or write us 


The Jeavons Company, Fremont, 





STOP SQUEAKS AT A PROFIT 








Ohio. Oldest Mfrs. of Spring Covers 








automobiles were not condemned 
at the recent meeting in Wash- 

ington of the National Conference 
on Weights and Measures, accord- 
ing to a statement by the confer- 
ence, summarizing its action. 

The conference condemned a new 
and particular type of bottle, but 
did not condemn other bottles 
meeting the requirements of the | 
conference code. 

The section of the conference 
statement dealing with this sub- 
ject follows: 

“By resolution the conference con- 
demned the use of a new type of 
bottle which has appeared in many 
parts of the country for use in 
dispensing lubricating oil at filling 
Stations, garages, etc. This action 
was taken in the belief that the 
bottles in question are conducive to 
the perpetuation of fraud, and the 
resolution further urged that all 
bottles used for dispensing lubri- 
cating oil be required to conform 
Strictly to all of the requirements 
of the code previously adopted by 
the conference. The type of bottle 
to which objection was taken is a 
tall, small-diameter bottle, in which 
a pouring spout is usually integral 
with the bottle, which is not pro- 
vided with venting means to facili- 
tate drainage and which is not 
suitably marked.” 


LEVIN’S AUTO SUPPLY CO. 
HAS GOOD ACCESSORY SALES 
San Francisco, Cal. July 7 

(UTPS).—Bert Levin, proprietor of 

Levin’s Auto Supply Company here, 

reports that despite the general 


“business depression” his firm does | it 


not know of any such depression. 
as motorists of today are purchasing 
more auto accessories than ever 
before. Mr. Levin states that the 


way to sell accessories is to appeal 
to the urge that the average man 
has to have some new devices on 
his car that will distinguish it from 
all others. 








for | 


Your Knowl 


NDER the title “Don’t Make a 
Secret of Your Knowledge,” 
George Brosch, manager of the 
automotive merchandising and 
marketing division, Business 
Training Corporation, presents an- 
other of his talks on successful 
service salesmanship, as follows: 

“My car doesn’t have much power, 
and it seems to overheat,” said a 
customer who came into a garage 
in Pittsburgh last summer. 

“Let’s see how she runs,” said the 
service salesman, climbing into the 
car and taking the wheel. He drove 
the car around the block and back 
into the shop, meanwhile making no 
comments of any kind. 

“What you need is a junior over- 
hauling,” he said, as he got out of 
the car. “That includes grinding 
the valves, cleaning the carbon, 
checking the ignition, checking the 
points, cleaning the carburetor and 
tuning up the whole engine. That 
will put your engine in fine shape 
for the summer season.” 

“I don’t believe I need all that 
work,” protested the customer. | 

“Yes, it should have the junior 
overhauling,” repeated the salesman. 

“You probably have two or three 
valves that are sticking. The junior 
overhauling will be just what you 
need.” 

“Seems to me,” the car owner ob- 
jected, ‘that you're trying to sell me 
a good deal, when I’m not at all 
sure this is what I need.” 

“Well, we have them come in ev- 
ery day, and this is what is usually 
needed at this time of year.” 

“I guess I’d better think it over,” 
said the customer, switching on his 
ignition and stepping on the starter. 

The salesman obviously made the 
mistake of not giving enough in- 
| formation to justify a favorable de- 
|cision. He acted as an order taker, 
|not an adviser—in spite of the fact 
that the customer plainly indicated 
that he wanted information and ad- 
vice. Small wonder that the sale 
was lost. 


Customers Appreciate Sound Advice 


Nearly every customer is intensely 
interested in his own car. Yet as 
any experienced salesman will agree, 
he usually has little real informa- 
tion about it. He does not know 
what accessories he needs. He does 
not keep in touch with new devel- 
opments. He knows very little 
about mechanical features of his 
car—and even less about the proper 
way to keep it in good mechanical 
condition. Thus he needs and de- 
sires advice. 
| To the average car owner the car 
| represents, aside from his home, his 
largest fixed investment. Naturally, 
he is anxious to safeguard that in- 
vestment. Moreover, he necessarily 
spends a considerable fraction of his 
income on its upkeep, and it is im- 
portant to him to get his money’s 
worth. Here is another reason why 
he welcomes sensible advice. 

Then, too, he wants from his car | 
all the benefits he had in mind 
when he bought it. He wants clean, 
Snappy appearance; comfortable 
riding, convenience in all its ap- 
pointments and in its handling, 
safety in operation, efficiency in 

rformance, and, on top of all this, 
le wants to maintain the car in 
first-rate condition as economically 
as possible. Thus, the car owner 
needs and appreciates accurate in- 
formation and the kind of advice 
whcih inspires confidence that both 








Give Customers Benefit of 


edge, Brosch 


Tells Service Men 


terested in his car; he has every 
desire to make his automotive ex- 
penditures resultful, he certainly 
wants complete satisfaction from his 
car—that is, appearance, comfort, 
convenience, safety, performance, 
and economy. The opportunity is 
there, waiting for the salesman. All 
that is necessary is for automotive 
salesmen to give the car owner 
more information in order to make 
him a better buyer. 

As an actual fact, the average car 
owner does not know enough about 
his car to buy what he needs. 

Think that statement over for a 
minute and see where it leads. To 
begin with, the owner’s ignorance of 
automotive appliances and mechan-- 
ism kee him from making pur- 
chases that he ought to make for 
his own satisfaction. Because he 
does not recognize his needs, he 
keeps his car on the road when it 
ought fo be in a shop, and he drives 
it without accessories that would 
make his car safer, more comfort- 
able and more convenient. But 
that is only the beginning. Perhaps 
even more important is the fact that 
when he does come into the estab- 
lishment of an automotive retailer 
his dack of information prevents him 
from making decisions that will be 
fair to himself and his car. He re- 
jects suggestions that he ought to 
accept. He says “No” when for his 
self-interest he should say “Yes.” 

And because he does not know 
enough about his car he only too 
often views with suspicion the sales- 
man’s effort to be of service to him. 
Lacking confidence in his own 
knowledge, he naturally lacks con- 
fidence in the salesman. 

“One oi the biggest handicaps in 
this business,” says a retailer in the 
Northwest, “is the fact that we are 
dealing with customers who don’t 
know their own minds. There isn’t 
another line of business in which 
the customer has so little informa- 
tion about the thing he is buying. 
That's the main reason why so many 
of our customers seem to have no 
confidence in what we say to them. 
Of course, there are other reasons, 
t Some people have had unfor- 
tumate experiences with overcharg- 
ing, poor work, inferior parts and 
unsatisfactory accessories. But ‘ad- 
mitting all this, the fact remains 
that the chief reason why many car 
owners are hard to sell is their own 
ignorance.” 


| Competent Advice Builds Knowledge 
| Now look at the other side of the 
| picture. The car owner’s lack of in- 
formation is not an immovable ob- 
stacle. On the contrary, it is an op- 
portunity for the real salesman. 
The minute you remove his igno- 
rance, by telling him the facts 
clearly and convincingly, you make 
it easy for him to buy what he 
ought to have. Check this statement 
by considering your own experience. 
Which man is easier to sell on a 
valve grinding job, the man who 








| has never bought a similar job, or 


the man who has had it done before 
and thus knows something about 
it? Which man buys a windshield 
wiper more readily ,the man who 
has never had one, or the man who 
has learned by experience that he 
doesn’t want to get along without 
one? 

A salesman in Hartford has put 
the whole idea in one sentence:— 

“The more they know, the more 





his car and his pocketbook will be 
protected. 

A good example is the change 
druing the past ten years in the car 
owner's attitude toward lubrication. 
Formerly the average owner gave 
little attention to changing his oil 
at regular intervals. Failing to 
realize the wastefulness of inade- 
quate lubrication, he damaged his 
engine by running on diluted oil— 
and paid the penalty in higher re- 
pair bills. Today, the typical car 
owner changes his oil regularly. If 
he fails to have it changed on time, 
he reproaches himself for his neg- 
lect. Why? Simply because the en- 
tire automobile industry has been 
telling him the same story so steadi- 
ly that he has learned his lesson. 
He is a good customer for oil be- 
cause he knows why he should buy 


Can this same job of thorough 
selling be done for other automotive 
products and services? Can the 
car owner be taught that accessories 
and supplies are not luxuries but 
necessities? Can he be converted 
into a good buyer of proper main- 


they buy.” 
This is the natural result of the 


‘increased confidence resulting from 


increased knowledge. A good swim- 
mer will dive into strange water 
without hesitation. A good golf 
player will tackle a strange course 
with zest. A good bridge player will 
sit down at any bridge table with 
full confidene in his ability. 

The steps are logical and sure. 
Competent advice builds knowledge 
— knowledge builds confidence — 
confidence builds sales. But confi- 
dence. once established, does more 
than that. Confidence also builds 
future sales. ‘ 


STRAUS-FRANK COMPANY 
TRANSFERS 2 MANAGERS 

San Antonio, Tex., July 7.—Pete 
Murray, for a number of years city 
salesman for Straus-Frank Com- 
pany, wholesaler of automotive 
equipment and supplies, has been 
transferred to Houston as local 
manager of the Houston branch, 
and Bunny Wagner of Houston has 
been brought to this city to fill the 





tenance instead of a poor buyer? 
Why not? The car owner is in- 





vacancy caused by Mr. Murray’s 
promotion. 
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Appearance Maintenance Brings Good Return To Dea 


Dodge Dealer Solicits | 


Work for All Make 
Cars; Special Shop 
Operations K ee p 
Thornton - Fuller, 


Philadelphia, Busy. 


By K. H. LANSING 


(¢ PEOPLE do judge by appear- 

ances,” asserts a sales promo- 
tion bulletin issued by the Thorn- 
ton-Fuller Automobile Company, 
Dodge and Plymouth cars, 24th 
and South Streets, Philadelphia, 
adding: “Even a poorly cared for 
car tells a definite story about its 
owner.” 

Appearance maintenance is, in- 
deed, one of the high lights of the 
Service department of this house, 
which is one of the pioneers in the 
Philadelphia trade. The service sta- 
tion and repair departments are 
among the largest in the district. 
Their equipment facilities are most 
complete and modern, and in the 
service plant alone are employed 
approximately 150 men. This divi- 
sion, therefore, supplies a strong 
argument in sales promotion con- 
tacts through both salesmen, of 
whom there are about sixty, and 
direct mail, upon which latter the 
company is redoubling its efforts at 
this time with gratifying results. 

Among the facts being broadcast 
through salesmen and literature is 
that the company is _ effectively 
equipped to do, and is doing, serv- 
icing and repair work on all makes 
of cars, with emphasis, outside of its 
own lines merchandised, upon Cadil- 
lacs, Packards, Lincolns and Pierce- 
Arrows. For nearly fifteen years, as 
the company announces in a sales 
promotion piece, it has been “day 
and night nurse to Dodge cars in 
this territory”; But, with its growth. 
it has extended its field of opera- 
tions to the products of other car 
factories, and its big shops are al- 
Ways active as a result. And here 
are some of its main features in ap- 
pearance maintenance: 

Paint — Lacquering, 
touching up, refinishing. striping. 
artist work, lettering. initialing, 
monogramming. decalcomania. 

_ Upholstery—Repairing and fit- 
ting curtains, repairing upholstery. 
from lining to cushions: repairing 
trim work generally. recovering and 
repairing tops. making slip covers 
and top boots. While, included in 


varnishing, 


this department. also are such jobs | 


as installing glass and repairi 
windshields, locks and window seamen 
lators. 

Polish.—Either hand or machine 
work, as desired: simonizing and re- 
polishing nickel 
Renickeling and Chromium Plat- 
ing.—This work is done outside the 
plant. Chromium plating is recom- 
mended in cases where nickel ought 
to be envirely removed and the 
metal made to look like that of a 
new car. 


Washing.—Shop equipped with | 
the newest appliances. 
In other divisions of the plant 


numerous classifications of service 
and repair work are done which, of 
course, bear upon the improved ap- 
pearance of the car. In addition to 
the work already mentioned, the 
company does its own metal work 
from removing fender dents to 
straightening frames and repairing 
bodies; radiator, electrica] and bat- 
tery work, blacksmithing, machine 
and carpenter work, the latter cov- 
ering a wide range, from fitting floor 
boards to repairing and reconstruct- 
ing bodies. An important means of 


making an owner's car look better | 


is through the sale of accessories 
and necessities, from cigar lighters 
and flower vases to trunk racks and 
winter fronts. The accessory depart- 
ment occupies a portion of the serv- 
ice station in full sight of incoming 
motorists. In addition to contacts 
by salesmen and the mails, patron- 
age is attracted to the shop by vari- 
ous signs posted about the service 
station, near the drive-in, listing the 
principal operations done on the 
owner's car. 

One extremely effective method of 
obtaining customers for appearance 
maintenance, as well as other 
classes of service and repair, is the 
announcement through the mails to 
owners of Dodge and other cars of 
certain specific work or group serv- 
icing operations at an economical 
price. These announcements are 
not made too frequently, but at in- 
tervals of from one month to two 
months, according to the type of 
work. The Thorton-Fuller Bulletin, 
a small -single-sheet folder, some- 
what reminiscent in its size and 
make-up of the late Elbert Hub- 
bard’s Philistine, though very dif- 
ferent in character, is issued month- 
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DON’T APOLOGIZE 


BUPLE do judge by appearances. Even « 
poorly cared for cor tells a definne story 
theot te owner. Torn, soiled, “seedy- 

looking” apbolstery is inexcusable whea it 
costs ce linle to repair, clean spots and 
grime and thoroughly vacuum it, We bave a 
wel of expert upbolterers who will turn 
thie work out quickly skillfully. You will 
wonder why on earth you didn't beve it done 
sooner imscad of feeling apologetic when 
your friends emered your car 


e 
THIS JS A PROMISE 


UDGE BROTHERS heve elvaye mode 
@ pece-setting cor it ie now vastly beter 
than ever before. Since the first of these 
care was made we have held firmly to eur 
ideal of integrity, of responsibility in cerry- 
ing out both the spirit aod the letter of 
every contract, verbel er written, with our 
patrons, Ae long as we are in business we 





will continue to do to. 





F 


tightened, loses from one-quarter to one 
half of the life of bie battery 
jerring and johing of the battery caused 
from leose bold-downs will soon wear the 
imeviation through, causing short circuits be- 
tween the pleteror breaking the plates 
themecives. Thorough betiery inspection i+ 
2 pert of our service to you end is sthous 
charge. Need we sey more’ 


eur organization. 


fect slong in the spirit of geod sportsmen 
+ ship. 

















NO CHARGE FOR THIS 
BATTERY INSPECTION 

ROM eer Batiery Deperiment comes « 
warning: An automobile owner whe doce 
not keep the bold-dewns on bis bettery 


The constant 


a 
WE WILL RECIPROCATE 


NE pertinent (net ix never lost sight of 
by car ergenization- cur present 
Dodge owners are the mouthpieces of 
Vf vow heve any complaint 
tell ws. Hf vou haven't any, just puss thet 





THE THORNTON-FULLER BULLETIN, 


a monthly single-sheet 


folder mailed out with letters offering special group operations at a 
price, brings in good results for the service department 


ly to an extensive list of customers 
and prospects. The Bulletin, fre- 
quently accompanied by a letter of- 
fering these special group opera- 
tions, contains chatty paragraphs of 
advice and information setting forth 
the advantages of Thornton-Fuller 
service, while the back page is a di- 
rectory of the company’s full service 
facilities. The June edition con- 
sisted of 33,000 copies. 

Here is a sample “snappy” para- 
graph from the Bulletin, headed 
“Shine, Mister?” which bears di- 
rectly upon a car's appearance: 

“Every man who employs a 
chauffeur is very particular that 
the nickel of his car be kept bright. 
It adds so much to the general 
well-kept look of the car. But it 
does have an annoying habit of 
becoming spotted, dull and brown. 
under certain weather conditions, 
and most of us are our own cheuf- 
feurs. Let us polish the nickel on 
your car when it becomes weather- 
|beaten. Or, if it needs it, renickel 
;}or chrome plate—expertly, quickly 
and reasonably.” 

And here's another on “Custom- 
Made Slip Covers”: 

“Individually tailored to the 
measurements of your car, be it 
Dodge, Packard, Lincoln, Ford—cus- 
tom-made in every sense—not a 
wrinkle or a ripple, not a hint of 
‘mass-production. The low prices 
|}are absurd, of course. On the other 
hand, this is only one of the many 
departments maintained for your 
convenience, and to round out our 
ideal of being able to care for, 
under one roof, every possible re- 
|quirement of a Dodge owner. Get 
the prices—they will be an agree- 
able surprise!” 

Following are some samples of 
| special group job offers on appear- 
ance maintenance, these offers, ac- 
companied by a letter. being mailed 
‘out to customers with the Thorn- 
j}ton-Fuller Bulletin, as well as 
being discussed in subject matter by 
salesmen on their calls: 

eo. i dge Cars Only. Polish— 
Thorough rubdown, hand _ polish 
with chamois and wax. Touch up 
all fenders, polish all nickel work. 
This operation will remove all 
weather stains and restore the orig- 
inal luster. This is generally all 
that is required on a car approxi- 
|mately a vear or less old. 


Dodge car owners this operation will 


make the car look as good as new. 
Five to six days required. Price, $45. 

No. 4. Relacquer Eentire Body. 
Fenders and Splash Pans.—Repaint 
chassis and wheels, paint under 
fenders, restripe car and wheels, in- 
order, 


stall new monogram to 
vacuum-clean upholstery and_ re- 
move spots, renickel headlamps, 


front bumper, cow! band and lamps, 
tail light. etc.. wash down and re- 
paint motor, a wide choice of colors 
and striping at customer's disposal 
Up to ten days required. Price, $95. 

Salesmen recommend to the cus- 
tomer that slip covers be installed 
for the summer motoring, suggest- 
ing that they make it easier to get 
in and out of the car, as well as 
affording protection to the uphol- 
stery and being easier to clean, and | 
cooler to sit upon. 

In addition to the literature de- 
scribed, advertising blotters of con- 
venient size, offering monthly spe- 
cials, are issued for both mailing 
and general distribution at points 
where motorists gather. 


-THEURER WAGON WORKS 


OPENS ITS NEW PLANT 


North Bergen, N. J., July 7.—The 
Theurer Wagon Works has started 
operations in its new plant at 3939 
Hudson Boulevard, North Bergen. 
Renovation of the factory has been 
under way for three months and 
is practically complete. The plant 
includes a basement and two upper 
floors and occupies a total of 200,- 
000 square feet of floor space. 

Complete woodworking and black- 
smithing shops are installed in the 
building. enabling the firm to pre- 
pare all materials needed for the 
construction of commercial auto- 
mobile bodies and wagons. One 
hundred men, mostly woodworkers, 
ironworkers and painters, are em- 
ployed there. 

Within the next two or three 
months 150 more men will be trans- 
ferred from the New York shop of 
the company. Although the New 
York shop will continue operation, 
the main office of the firm will be 
moved to the North Bergen quar- 


| ters. 


One to} 


two days required. Price, $15. 

No. 2. Polish and Touch Up.— 
This includes all operation of No. 
1, adding repainting of gas tank, 
front and rear springs and front 
axle, cleaning and painting under | 
al) fenders, restriping body. wash- 


ing down and repainting of motor. 
Two to three days required. Price. 


$28. 
No. 3. Polish Body and Relacquer 
Running Gear.—This includes all 


operations of Nos. 
touching up all spots on the body, 
restoring luster on car and wheels, 
jrelacquering and repainting splash 


| 800 
1 and 2, plus} 


!pans and fenders, cleaning and po!- | 


ishing chassis under 


|repainting gas tank and front axle, | Japan, 400; 
vacuum-cleaning upholstery and re- | 200; 


AUBURN EXPORTS UP 
IN FIRST FIVE MONTHS 


= 


Auburn, Ind., July 7.—An increase 
in export shipments was made each 
month by Auburn in the first five 
months of 1930, R. S. Wiley, export 
manager, announces 

Greece led al] other countries in 
percentage gain with an increase of 
per cent. Large gains made 
by export shipments to other coun- 
tries were: Czecho-Slovakia, 250 per 
cent.; France, 190; Holland, 146; 
Mexico.. 286; New Zealand, 47; Italy, 
300: Estonia. 300; England, 50; Ger- 


fenders, etc.,| many, 100; Syria, 200; China, 700; 


Sweden, 500; Denmark, | 


India, 250, and Belgium, 275) 


moving spots. For the majority of per cent. 


lership now 


Clean Shop and Uniformed 


Service Men 
Trade for 


ler 


Attract, Hold 
Seattle Dealer 


By D. M. TREPP 


{QUIPPED with all the special 

tools recommended py _ the 
factory, and a few in addition, 
operating a large, clean and well 
lighted service and shop depart- 
ment, insisting on good work to 
insure customer satisfaction, 
courteous service men and clean, 
competent mechanics keenly in- 
terested in their work, earning 
good pay and appearing in fre- 
quent changes of uniform to zive 
the same personal cleanliness as 
the building and shop have, are 
the highlights of the system of 
the American Auto Company of 
Seattle, Wash., to attract and 
hold trade. 


H. E. Stimpson is president and 
general manager of the company, 
which outgrew its original home 


town. Tacoma, and expanded by in- 
vading Seattle with its main deal- 
in that city. T, Ben- 
nett. Jr.. is service Manager. He 
started with this firm in 1911 in 
Tacoma and has stayed with his 
job, working up to the top in his 
department. ° 

The flat rate and general sales 
system in vogue in Seattle was de- 


| veloped by this firm five and a half 


years ago in Tacoma. It proved 


such a winner that, with slight im- | 


provements, it is still used. 

In the shop are fourteen stands, 
with bench and room for two cars, 
one mechanic being at each stand. 
The same is the general layout on 
the quick service floor, there also 
being fourteen stands. The plant 
is running to capacity, twenty-six 
mechanics and five helpers being 
employed. In addition four service 
men are on the floor to greet cus- 
tomers. and find out needs. Offices 
are also on the floor, being lo- 
cated between the service floor, 240 
feet bv 100 feet in size. The heavy 


repair shop is also 240 by 100 in 
size. The parts department is 
alongside the offices. Both floors 


lighted, kept 
attractive 


are exceedingly well 
very clean and so are 
and very impressive. 

“We have all 
recommended by the factory for 
Chrysler work, and work only on 
Chrysler-made cars.” satd Mr. Ben- 
nett. “Other cars traded in to our 
firm that need repair we take to 
service shops of dealers selling that 
particular make. 

“Tools are handled on the check 
system. They are kept in steel 
cabinets under lock and key, with 
a man in charge. That is his sole 
duty—to check out the tools to em- 
ployees and look after their return. 
A brass check is hung where the 
tool had been, with a Number on 
the check corresponding to the 
number given the mechanic who 
took out the tool. If tool is not 
returned, mechanic is charged for 
same. 

“We keep up this equipment, if 
anything breaks, immediately re- 
placing with new, and have dupli- 
cates of tools most often used. 
Each mechanic has his own small 
hand tools. 

“Flat rate applies to customers 
and piece work for mechanics, their 
compensation being 40 per cent. of 
the labor charge. 


the equipment 


“I figure we get the best me- 
chanics to be had, and good men 
have applications with us, men 


now working elsewhere. They must 
like our system. 
“The firm has 
system, 1929 labor 
33!) per cent. over 1928, and thus 
far 1930 is running 20 per cent. 
ahead of corresponding period of 
last vear. During 1929 our lowest- 
paid mechanic averaged $196 for 
every month of the entire year; 
the highest made $235 per month. 
“Four service men on the floor 
meet customers and also test the 
finished job, as they are best quali- 
fied to judge if the customer is get- 
ting what he wanted, having talked 
to the owner when he came in.” 
To promote the fine service and 
repair shop offered car owners, 
sales letters go out to buyers of new 
The first is sent three or four 


profited by this 
sales increasing 


cars. 
days after purchase, or within a 
week. (Letter 1.) The car buyer is 
advised of facilities offered for serv- 
icing car. 

Later another letter is sent re- 


garding care and condition of the 
car, at about the 1,260 mileage mark 
Service in both instances is free, ex- 
cept greasing car. (Letter No. 2.) 
The third letter is sent about two 
weeks later and is institutional, sel)- 
ing the organization, asking how 


,|twice weekly, 


owner was treated, and inviting 
ideas and suggestions on service. 


(Letter No. 3.) This contains an ad- 
dressed, stamped envelope for reply. 

If sixty days elapse without owner 
coming in, special letter inquires the 
reason and the business is actively 
solicited. 

A follow-up letter, with stamped 
envelope inclosed, is sent to every 
customer who has had an $8 repair 
job, or over, done on his car. Again 
comment is invited. Response has 
been good. ‘(Letter No. 4.) 

“We feel that we are keeping in 


close touch with our patrons,” con-., 


tinued Mr. Bennett. 

Asked how trade was attracted, 
he said: “Keeping the men and 
shops clean and doing good work. 
There are sO many women drivers, 
and a clean place and clean me- 
chanics count. Coveralls are changed 
we paying for one 
change. Service floor men change 
every other day, we paying for all 
changes.” 

An active service file is kept for 
each customer with complete data, 
including men who performed cer- 
tain work on car. Thus, if there is 
a comeback, the man who did the 
work must make it right on his own 
time. 

“These cards are alphabetically 
arranged,” said Mr. Bennett. “If 
anything comes up, we can get the 
information we need in a few min- 
utes and take it up with the right 
mechanic. 

“We have a unique way of paying 
mechanics. We have figured their 
drawing capacities and so give them 
a drawing account of $41.50 a week. 
If they make more, it is credited to 
their salary account downstairs. If 
less. it is taken off the following 
week. On July 1, each year, and 
again during week prior to Christ- 
mas, the excess is paid each man. 
This runs usually from $200 to $400 
to each man, extra in pay. 

“This plan protects the company 
on come-backs. Our labor turn- 
, over, however. is practically nil. If 
a man does not earn at least $41.50 
per week, he is not worth keeping. 
This year our men will earn more 
than they did last year.” 

No machine work is done in this 
shop. There is special equipment 
for pulling bearings, wheel aligning, 
all designed for accuracy in work. 
About $3,000 is invested in special 
tools and equipment. A press is the 
only big piece on the job. 

Working conditions are ideal, not 
crowded, excellent 
cleanliness and good equipment to 
work with. This makes a_ spirit 
about the shop that results in an 
atmosphere that is certain to react 
favorably on customers. 

No newspaper advertising is done 

publicize the service and shop 
But the persona] letters are 
worked over time. Then the job 
done on the car is relied upon to 
hold the customer. 


FORD LETS CONTRACT FOR 
WHARF AT CHICAGO PLANT 


Detroit, July 7.—The Ford Motor 


to 
work. 


Company announced today that a 
contract has been let to the Fitz 
Simons and Connell Dredge and 


Dock Company of Chicago for the 
construction of a wharf on the Cal- 
umet River on the north side of the 


company’s branch assembly plant 
in Chicago. 
When the wharf is completed 


Great Lakes vessels, carrying parts 
for the Ford car from the com- 
pany’s River Rouge plant at Dear- 


born, Mich., will unload their car- 
goes direct into the branch assem- 
bly plant. 
CADILLAC V-16 WINS 
FIRST PLACE IN VIENNA 
Detroit, July 7.—The Cadillac 
factory has just learned by cable 


that the Cadillac V-16 has won new 
laurels in Europe. This time the 
event is the celebrated “Concour 
d'Elegance” at Vienna, which is par- 
ticipated in by the toremost custom 
body designers of the world. First 
prize was awarded to a V-16 
phaeton, with a special Fleetwood 
body, the entry of the Baroness 
Von Rosenberg. Since its initial 
appearance in Europe the V-16 has 
been enthusiastically received, say 
Cadillac officials. 


CLASSIFIED ADVERTISEMENTS 
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*| Production -- Engineering - - Factory - 
Wichita Falls Motor Adds _itteisiosmison s'itined that | 


the power take-off shaft may be op- 
erated either forward or backward 
while the truck is in forward or re- 
verse driving position or standing 
still. In other words, every possi- 
ble combination of operation is pro- 
vided for. 

A speedometer drive is provided 
in the rear cap so that the speed- 
ometer will not be in operation ex- 
cept when the truck is moving. The | 
case and cover are cast steel and | 
all gears and shafts are chrome 
nickel steel properly heat treated 
and all shafts and gears are mount- 
ed on ball and roller bearings of 
ample capacity. 

While, as stated, the primary pur- | 
pose in designing and building this 
power take-off transmission was to 
| provide a satisfactory unit for its! 
|own production, it is believed that! 
there is an insistent demand for a! 
unit of this kind. The company ex- } 
pects to offer it to the trade, and, if | 
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the demand justifies, to increase | 
production beyond the 100 per} 
month contemplated at the start. 
er SPECIFICATIONS | ' 
HE Wichita Falls Motor Company tion is sold to oil and utility com-| Bal and roller bearing through- | Internal-external gear clutch con-, front or rear of case. Double-ended 
of Wichita Falls, Tex., has) panies, and practically all of its | out. necting front and rear main shafts’ sprocket shaft can be provided. 
t et gad out a new _ Phe yma |trucks are équipped with winches, Main shafts fitted with 1% S. A.E.| controlling vehicle movement oper- Provision made for installation of 
a transmisison. ests Nave JUSt| oy other auxiliary power-driven | taper ends. ates entirely independent of power speedometer drive gears. 
_ been completed on this transmission equipment Large ends of tapers 13's apart F ree . vtngsege' 
and the company is now tooling up Tile power take-off is des! Power take-off shaft 1% diameter take-off gears, permitting full use Gears and shafts nickel steel. 
- and expects to be in production this ihe E ied ake is esigned . hy : = : ane er ¢ -off ei i vehi Case and case parts semi-steel 
an . p pre 1 this for trucks up to five tons’ capacity, square, with 1, straight diameter of power take-off either with vehicle soe 
month | with engines up to 100 horse power. end, with 5-16 x 5-32 keyway. | moving or stopped. seanee P 
aod gr ve pet Peng designed Pats shafts. etc., are made Offers one speed forward and one Parts designed so that unit can 
‘ly for use in the company’s; to S. A. E. standard, and by vary-|reverse on power take-off shaft,)be assembled with power take-off ~ ; 
own production, as it is located in| ing the assembly of the parts the | with reduction of 1.37 opposite main shaft to either right or left side of CLASSES a eeue a 
the heart of the Southwestern oil! power can be taken from either end! shaft rotation and 1.17 in direction’ main shaft and with sprocket end) IN THE AUTOMOTIVE DAIL 
field and the majority of its produc-|of the case and from either the of main. shaft rotation. of power take-off shaft to either NEWS BRING RESULTS 
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Chambersburg Engineering 


The Chambersburg Engineering, drive shaft at the same speed as the 


‘ . an-| Tear roll drive shaft. At the end 
Company, i ae ty “ge q|0f, each drive shaft is a non-me- 
nounces a new motor driven board | tajjic spur pinion which meshes 


drop hammer, model H, with indi-| with cut steel gears on the respec- 


vidual motor drive. tive roll shafts. 


: The centers between the <dlrive 
It is claimed that more blows per | cnafts and veil euafts ere made 


minute are struck with the motor | sufficiently large so that the move- 
driven hammer because of the |p < the ron nd ne from = 
rect application of power through board does not altec e pitch line 
constantly meshed gears; the sliP-| Commercial limits When the rolls 
page of belts or lagging of chainS|are against the board the pitch 


is avoided. The built-in flywheel, | 
capable of delivering several blows | 
after power is cut off, prevents 
any reduction of speed. Pick-up 1S| 
faster, amazingly so, from “soft | 
stock” on the early break down | 
blows. More forgings per hour are) 
certain, and the elimination of belt, 
trouble, the reduction of board) 
wear and the independence of the) 
hammer from other units insure) 
more producing hours per day. | 

With the individual drive the) 
hammer may now be located to suit | 
production requirements without | 
regard to building construction, line | 
shafting, etc., and every advantarve 
may be taken of contiuous flow | 
of material to and from the unit. 

The head which carries the rolls 
and their eccentrics and the board 
clamp assembly is identical with 
that used on the belt-driven Cham- 
bersburgh model “H” board drop 
hammer. In place of the caps over 
the eccentric bearings a motor 
bracket spans the head. The mo- 
tor is spring-mounted on this 
bracket and shielded to deflect the 
heat of forging. 

The drive is through a metal 
flexible coupling to the drive shaft 
for the rear roll. On this drive 
shaft is mounted a carefully bal- 
anced flywheel, capable of operating 
the hammer for several blows with- 
out power. Adjacent to the yn 
is a pair of balanced, forged her- | 
ringbone gears, operating in a spray | 
of oil, which turn the front roll! 





centers are in their best relation 
for full load operation. 

The oil pump which provides the 
spray for the herringbone gears is 
dtiven by a belt from the front roll 

Hyatt heavy duty roller bearings 
are used throughout. 
ings are used throughout. 

The Chambersburg motor driven 
board drop hammer is buitl in the 
same sizes as the model “H” ham- 
mer, ranging from 1,000 Ibs. to 7,5 
Ibs. falling weight. 


KRINKLE KOVER PROTECTS 
AUTOMOBILE UPHOLSTERY 


New York City, July 7.—Forrest 
& Waterman of this city have 
brought out a material under the 
name of Krinkle Kover, which is 
designed to protect the upholstery 
of a car while it is being serviced. 

This protective material is a pli- 
able but tough composition that is 
impervious to oil, grease, etc. It 
comes cut to fit any car and can 
be used several times. 


TIMKEN ROLLER BEARING 
TO CLOSE JULY 14 TO 2 
Canton, O., July 7.—All factory 
units of the Timken Roller Bearing 
Company will suspend operations 
from July 14 to 26, inclusive. A 
skeleton organization will be kept 
on duty to take care of such emer- 
gencies aS may arise during this 
period. 
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Meet the Chief Engineers 


T° acquaint its readers with the important, but unsung, members 

of the automotive fraternity—the engineers who design and build 
the nation’s cars—Automotive Daily jews is publishing a series of 
brief biographies of the chief engineers of companies producing auto- 
motive equipment, parts and accessories. These biog- 
raphies will cover the training and experience of leading engineers 
and their outstanding contributions to the progress of our industry. 








OUIS W. GREVE, manufacturer 

and a leader in the engineer- 
ing, automotive ang aeronautical 
industries, is probably more respon- 
sible for the introduction of shock 
absorbing struts for aircraft than 
any other man. He has also done 
more probably than any other sin- 
gle person to advance the cause 


of aeronautics in the Cleveland dis- 
trict and in Ohio, his home state 
and city. 

Mr. Greve is active head of the 
Cleveland Pneumatic Tool Com- 
pany, of Cleveland, the Cleveland 
Pneumatic Tool Company of Can- 
ada, Ltd., of Toronto, and the 
Champion Machine and Forging 
Company, the Cleveland Rock Drill 
Company, and the Cleveland Pneu- 
matic Aerol Company, all of Cleve- 
land. He is also director of several 
other financial and industrial cor- 
porations. 

He holds the title of treasurer 
and general manager of the Cleve- 
land Pneumatic Tool Company, of 
Cleveland, and is president of each 
of the other concerns. 

He was born at Cleveland, on 
November 2, 1882,"educated in the 
public and high schools of Cleve- 
land and upon his graduation in 
1900 started to work in his father’s 
factory. For thirty years he has 
been actively and prominently iden- 
tified with this company. 

During the World War Mr. Greve 
served as chairman of the Pneu- 
matic Tool Committee of the War 
Industries Board. 

He is a member of the Union 
Club, Cleveland Athletic Club, His first flight in a heavier-than- 
Manakiki Country Club, all ofj|air machine in 1918 developed for 
Cleveland, and the Seaview Country| him a lasting and unexcelled en- 
Club, Absecon, N. J., Society of Au- | thusiasm for aeronautics. He was on 
tomotive Engineers, American In-|a vacation in California at the time 
stitute of Mining Engineers and the! and took a flight in both a seaplane 
United States Aeronautical Cham-|and a land plane. 
ber of Commerce. He is a thirty- Returning to Cleveland he de- 
second degree Mason and Shriner.cided to learn to fly himself and 





Mr. Greve was president of the 
American Drop Forging Institute in 
1926 and vice-president of the 
Compressed Air Society during the 
same year. His only active partici- 
pation in politics occurred when he 
was elected mayor of Mentor-on- 
the-Lake in 1925, after he had es- 
tablished his country home in that 
suburb of Cleveland. He is a Re- 
publican. 














| ordered an Avro with a Gnome mo- 
tor. It was part of the government's 
| war surplus stock and was to cost 
| $2,500. It was never delivered, how- 
| ever, and after months had passed 
he recalled the money he had put 


| up for it. 

| His interest in flying did not 
| diminish and he induced J. F. Wal- 
| lace of California to join his com- 
|}pany as chief engineer. Wallace, 
| with the co-operation of Mr. Greve 
and Glen L. Martin, who was then 
established at Cleveland, designed in 
1926 the first oleo pneumatic shock 
absorbing strut for airplanes. These 
struts proved popular, with the re- 
sult that now, known as aerol 
struts, they are used on more air- 
craft than any other kind. 


PINES WINTERFRONT SALES 
CONVENTION JULY 21, 22 


Chicago, July 7.—Preliminary re- 


ports from Pines Winterfront Com- .-- 


pany’s distributors indicate that 
fall sales of detachable automobile 
radiator shutters will establish a 
new high record, J. F. Raleigh, pres- 
ident of the company, stated today, 
Requisitions for advertising mate- 
rial from dealers are 40 per cenf. 
larger than last year and many 
dealers have been added. 

At the request of distributors the 
company will hold a sales conven- 
tion in Chicago, July 21 and 22, at 
which time further estimates of the 
fall and winter business in detach- 
able models will be made. 


AMERICAN SALPA PLANT 
AT N. J. EMPLOYS 400 


New Brunswick, N. J., July 7.— 
The American Salpa Corporation’s 
new $3,000,000 plant at Spotswood 
is in full production with a force 
of 400 employees. The corporation 
is producing a new type of leather 
for use in the automobile industry. 

The plant includes fourteen mane 
ufacturing, administration, labora- 
tory and storage buildings, havin 
more than 300,000 square feet o 
floor space. The buildings are 
located on a plot embracing more 
than sixty acres of land. 








Cumulative New Commercial Car Registration Statistics, May, 1929 


This table is repeated for comparative purposes only. May, 1930, statist ics appear on Page 10. 
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States 


Indiana 
mond-T 


Autocar 
Brockway- 


Chevrolet 





Dia- 


me ee s 
~ ~ F} = ve Z| 2/3 
© = s , = a & a £, e | sale Totals | States 
P/E) Ele |) 2 sa) d/ 2) 3 Pe] ElE/E]a) 2] a|e (ale 
6/4 |» | w | o EF a|e & r e|e|#|/a |e |e] e |e¥le4 





29 5 4 


1929 | 627| | 
of 1 | 6| 


| 


2| 527|Ala., 1929 











11| 
| 
5| 
56| 
| | 6) 
37) 5| 
50| 
161| 
4| 


1| 


29) 





1 





1; -:1021|Va., 1929 
| "29 
. Va. 
1929 
C., 


33! 221 





Totals | 204| 224/11298| 242; 


2036; * | 170| 244) 16654| 


1054! 2304) 


452; * | 51| 1086] 32) 100] 121) 132) 113) 266) 428) 


| 38019| Totals 


66| 742 








*Not in production at that time. 





Tt AUTOMOTIVE ‘DAILY NEWS, TUESDAY, JULY 8, 1930 


1930 Production Running 
Ahead of 1928 and 1927 A re the 


(Continued from Page 1) 








normally high year of 1929 was 2,-; was larger than in 1928 were 
604,772, or 235,571 units, or 9 per; January, February and April. In 
cent. higher than in the corre-| March, May and June the produc- 
sponding months of the current tion failed to reach the corre- 
year. The total output for the first| sponding periods of two years ago. 

rst 


* * 
half of the three years just preced-| The production in each of the 
ing 1930 was 7,814,316, giving an av-| six months of this year was lower 
erage of 2,604,772. |than for the preceding three-year 
three out of the six months average for the month, as is shown “a 
| by the accompanying table. is 
- 


in the first half of 1930 did the 

production exceed that of the cor- Following is a table showing the 
responding months of 1928, al- American automobile production in 
though in each of the six months the first six months of 1930, with 
of this year the output was larger June estimated, as compared with 
than in the corresponding month | the similar periods of 1929, 1928 and 
of 1927. The three months in (1927, and the average output, 
which the output this year month by month, for the three 


af . years immediately preceding 1930:— 
Average 
1927 to 
1930 1929 1928 1927 1929, inc. e 
305,671 














weary ....... 285,762 422,538 240,191 254,284 

February ...... 362,438 497,705 336,300 323,390 385,465 

March ......... 422,043 626,076 430,783 417,763 491,207 
Seer 467,092 663,811 434,315 430,993 507,706 
SARA 441,816 636,250 459,725 431,356 509,110 

Se ee *390,000 567,424 425,195 333,025 441,538 
_ — eer 2,369,201 3,413,804 2,326,509 2,074,003 2,604,772 





*Estimated. e 


Finds Personal Letters Aid THEY CAN BE------ 


In Building Up Car Sales 
By JAMES R. LOWELL Your Goods Are Right 
PERSONAL letters sent oa 7 yn Mr. Shaw said it stopped | " July ] ay 
have been found very valuable in| : 








owners of new and used cars | ‘be practice, leaving the matter to 
building up business for the serv-| 
ice and shop department, as well | 


as in securing new and used car} 


sales, by the King Motors, Inc., 1608 | : 

rr ad Lincoln, Neb., dealer for wee ez: Conn., July 7.—J. L. 
Willys-Knight and Whippet. Much! 7 Idi ompany, Inc., automotive 
of this letter sending is purely a | its ing concern, recently opened 
matter of psychology, says Guy R. | El new service building at 44 North 
Shaw, service manager. Mr. Shaw, | m St. Former quarters on Brown 
‘who has been at his present job a| Street were outgrown. Charles Gallo 
wear, has five men working under | }8 Proprietor of the shop, which has 
him ‘and has seen the result of this | the. we for Prest-o- 


Your Price Is Right F actory 


Equipment 
Your Product Is Known Issue i: <,e 


Service Notes | 














letter sending. i sen: demnaeil 
We send out letters a | Erie, Pa., July 7—The Erie Meter 


ixty or ninety days,” Mr. Shaw) 
said. “While it’s rather hard to tell | Systems, Inc., manufacturer of gaso- 


e definite results, we believe the | line and oil measuring devices, re- 
Stters are business builders and are | Ports a sizable increase in business | 
willing to spend time and money on| Volume for June and from inquiries 
them to testify to the strength of | it is indicated that enough new or- 
our belief.” In the spring and fall| ders will be received to keep the 
of each year the letters are mailed | Plant in operation at close to capac- 
out to Whippet and Willys-Knight ity until late in the fall. Expansion oe n 
owners. New owners of these makes | Plans of the large oil companies, Factories Are Alwa Ss y 
of cars are especially listed. The| Which include the installation of uying. 
names of other Whippet or Willys- many new service stations, is reflect- 

Knight owners are listed at the} !98 On the business volume of the 
county courthouse where the records | !ocal concern. 
are easily accessible. The main| 


theme of the letters follows this|, New Brunswick, N. J., July 7.— They consume constantly tremendous 


#rend: | The D, P. Croxson Garage on Wood- 
“Why not let the man who ‘lives’ | bridge Avenue, Highland Park, has 
daily with the make of automobile oon opened with D. Y. Croxson, ‘ 
you are driving, look it over? et | formerly in the service department . e ° 
the man who knows the exactness | of a Hudson-Essex dealer, in charge. quantities of materials, parts and equipment. 
of every nut and bolt on your car) 2 - 
be the one who sees that it runs|, Fonda, N. Y., July 7—A new au- 
properly. Your automobile does not | tomobile accessories plant has been 
need to be broken down in order | eStablished here by G. E. Parker &| 
to be ready for repair. Just drive|Co. The company is employing | 
into our service station and say: | about twenty-five hands and manu- | 
“It's running fine, but I’d like to | facturing an exclusive line of metal | 
haye it looked over!’ ” | window visors and other automobile | 
One _ practical auageation nich pene eng tg zane ng LS gga op- | ll 1 
Mr. Shaw has found profitable at erated in Jacksonville, Fla., and re- | T 
the King Motors, Inc., is a practice ;cently completed negotiations with | e Our saies stor to h = 
of caring for the automobiles of | the Chamber of Commerce to locate | y y t e manufac 
busy business and professional men.| here. The working force will be en- | 


Doctors, especially, who find time |larged as the business expands. | ° D . 
pressing on their hands, have been | turers in the Special Factory issue July 19 
included in this group, and a rather; Newark, N. J., July 7.—Curtis R. ° 
novel service scheme = nese em- | ernes, eepourer x the American 
ployed with very go results in;Oil an upply ompany, is en ° Pa s 
dealing with them. Concerning this | route on a seven weeks’ tour of the = 
dealing ‘ouve on a seven weeks: tour of he’ ~=§ Reach the production, purchasing, engineer 
“We drive over to where they have | will go to California by way of the 
their car mesed, take it Out, check | Grens Congen. Visiting several na- . d l e 
it over and fix it up generally. e|tional parks, including osemite 
owner doesn’t know anything about | Valley, Rainier, Glacial and Yellow- ing an Sa es executives. 
it. He finds the car runs better,|stone parks. The return will be 
gives him better service, and the | made by way of Salt Lake City, Col- 
first intimation he has that any- | orado Springs and Denver. 
thing has been done ts the receipt | 
of the bill.” | VON DUZER DELEGATE 
peesers, especially, pave found | TO ROAD CONGRESSES | e a 
this practice very gratifying, ac-| Washington, D. C., July 7.—Will- i R I & E 1) b e 
cording to Mr. Shaw. He believes iam A. Van Duzer of lew nig ° ate ncrease 2, 00 xtra istri ution 
this measure works two ways; it/| Pa., president of the American Road 
helps the car owners in that they | Builders’ Association, has been des- 
are oftentimes too busy to take time | ignated by the State Department as 
out for checking over of car repairs, |a representative of the United States 
or, even if they had the time, some-|on the Permanent Commission of 


times know little or nothing about |the International Association of | 

the intimate workings of an auto-| Road Congresses, according to an- | - 

mobile, and are thus relieved from | nouncement from the Department | 4 
2an undesirable task. Then, too, it!of Agriculture. | 

‘helps the King Motors, Inc., not only | mm atl 
by its increase in service tolls, but} PENN. GRADE CRUDE OIL 


























also it thus builds good will, which ASS’N TO MEET TODAY 
pays dividends when the car owner; Pittsburgh, Pa. July 7.—The 
comes to consider the buying of a|/seventh annual meeting of the|/H. A. TARANTOUS, Bus. Mer. GRAYBAR BUILDING, NEW YORK CITY 
new automobile. — ; Pennsylvania Grade Crude Oil As- CHICAGO OFFICE DETROIT OFFICE EASTERN OFFICE BOSTON OFFICE PACIFIC COAST 
The letters which the King Mo-|sociation will be held in the Blue | willard R. Cotton, Mer. Geo. M. Slocum, Mgr. J. Edward Schipper Mgr. Metz B. Hayes, Mgr. Blanchard. Nichols & Colemam 
tors, Inc., send out had been sup-|Room of the William Penn Hotel’ 333-No. Michigan Ave. Fisher Building Graybaf Building Little Building Am. Nat. Bank Building 
Chicago, Ill. Detroit, Mich. New York City Boston, Mass. San Francisco, Cal. 





plied at first by the national com-!here tomorrow. 





